Preferred online shopping routes
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UAE's clear preference for
e-commerce platform apps
showcases the mobile-centric
revolution in shopping habits

&S - Q - @ Addtocart

UAE's dynamic shopping frequency

Monthly and weekly purchases are the norm,
reflecting a balanced mix of convenience and splurge
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Navigate the future with YouGov Surveys

Our analysis scratched the surface, but the goldmine lies
ahead. Ready to uncover more? Connect with YouGov's
researchers today and launch surveys that deliver cost-

effective, reliable data across 19 MENA markets.

Getintouch »

For more information visit business.yougov.com

YouGov Surveys: Serviced provides quick survey results from nationally representative or targeted audiences in multiple
markets. This study was conducted online in April 2023 with an online representative sample of 900+ adults in UAE

(aged 18+ years), using a questionnaire designed by YouGov.
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