
In-depth insight into the financial choices of Millennials and Gen Z 



I prefer a balanced approach,
considering both risks and

potential returns 

58%

19%

53%

22%

I am risk-averse and prioritize
 capital preservation over

higher returns 

I am a risk-taker and
actively seek high-risk,

high-reward investments 

24%

24%

Want to run your own survey? 

What kind of investors are India’s
digital natives? 

Get in touch 

Millennials Gen Z 

Understanding these preferences can help financial institutions and 
investment platforms tailor their o�erings to cater to the unique 
needs and risk appetites of Millennials and Gen Z investors in India. 

https://business.yougov.com/product/realtime?marketo=contact&utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2023-08-IN-Millennials-GenZ-Investment-Report


What percentage of monthly salary do 
Indians invest? 

>5% 

21% 20%

5% to >10%

25%
22%

10% to >20%

13%

21%

20% to >30%

9%
11%

30% or more

5%

9%

Millennials and Gen Z's consistent presence across various investment ranges 
shows their shared interest in financial planning and the importance of 
investing for the future. 

Millennials Gen Z 



Millennials opt for fixed deposits and mutual funds, while Gen Z leans towards 
stocks and cryptocurrencies, highlighting more risk-taking nature of Gen Z. 

Where do they currently invest? 

Millennials Gen Z 

Want to gain valuable insights into your target audience's financial behaviour? 

Talk to YouGov researcher now 

40%

32%

37%
33%

24%23%

17% 18%
16%

12%

26%

14%

Saving
 accounts 

Fixed
deposits 

Mutual funds
(One-time,

SIP etc) 

Stocks/Shares Gold and 
precious metals 

Cryptocurrencies National
Pension Scheme

(NPS) 

Public Provident
Fund (PPF) 

57%
54%

31%

41%

https://business.yougov.com/product/realtime?marketo=contact&utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2023-08-IN-Millennials-GenZ-Investment-Report


What kind of Mutual fund do they 
lean towards? 

Equity funds 84%

38%

80%

31%

Debt funds 

Hybrid funds 

32%

31%

Millennials and Gen Z exhibit a strong preference for equity funds, 
with multi-cap funds being their top choice, highlighting their interest 
in diversified investments for long-term growth and higher returns. 

Millennials Gen Z 

Type of equity funds 
Millennials Gen Z 

50%
44%

49%
45%

48%
42% 43% 41% 42% 40%

Mid Cap Large Cap Small Cap ELSSMulti Cap



What type of stock market 
investments they have engaged 
in or likely to do so in future? 

58%

46%

39%

40%

33%

27%34%

38%

42%

44%

51%

66% Long-term investing 

Buying shares during market
corrections or dips to take
advantage of lower prices. 

Short-term trading (holding 
stocks for a few days to a few 

weeks before selling)

Opportunistic investing, 
selectively buying stocks based 

on specific events or news. 

Intra-day trading 
(same trading day) 

Initial public o�erings 
(IPOs) 

Millennials Gen Z 

Want to capitalize on India’s youth stock market interests? Start surveying now 
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Which apps or platforms they have used to 
invest money? 

Millennials Gen Z 

Paytm Money 

Bank’s app/web 

Upstox 

Groww 

Zerodha 

29%

30%

28%

21%

26%

27%

25%

30%

24%

19%



What factors influence Millennials and Gen Zs’ 
decision to invest?

37%

28%

34%

27%

31%

28%

31%

28%

31% 31%

27%

22%

 Low risk Easy investment
procedures 

Economic and
market conditions 

Potential returns Tax benefits Trust in financial
institutions

Knowledge and
understanding of

the instrument

Surplus savings
/funds 

40%

37%

30%

35%

24%

20%

15%

12%

Peer 
recommendations 

Advice from 
financial advisors 

Run your questions now 

Millennials Gen Z 

Curious about barriers towards investing? 
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*Long term was defined as 5 to 10 years in the questionnaire 

What are their long-term* investment goals?  

23%

41%

17%

32%

25%

25%27%

33%

35%

36%

43%

46% Children's education 

Saving for specific life milestones 
(e.g., buying a home, starting a family) 

Retirement planning 

Wealth accumulation 

Funding for emergencies 

Funding education or career 
advancement opportunities 

35%26% Starting a business 

Millennials prioritize children's education and saving for life milestones, while Gen Z leans 
towards starting a business and wealth accumulation, showcasing their distinct long-term 
investment goals.

Millennials Gen Z 



**Short term was defined as 1 year in the questionnaire 

What are their short-term** investment goals? 

41% 35%

Saving for a vacation 

31% 29%

Buying a car/vehicle 

37% 27%

Emergency fund creation 

31% 27%

Funding education 

36% 32%

Saving for a specific purchase 
(e.g., electronics, furniture) 

30% 25%

Paying o� debts/loans 

Talk to YouGov researcher 

Empower your next marketing campaign with actionable insights! 

No. 1 short-term goal for both Millennials and Gen Z is saving for a vacation, highlighting 
their shared priority for creating memorable travel experiences. 

Millennials Gen Z 
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What sources of information do they rely 
on when making investment decisions? 

Millennials Gen Z 

40%
38%

32%

22%

32%33%
30%29% 29%

23%

Financial advisors Financial news
websites or

publications 

Recommendations
from friends 
and family 

Investment blogs
or forums 

Company
annual reports 

Social media
influencers 

Representatives
from your banks 

41%
38%

35%

40%



How often do Millennials and 
Gen Z review their investment?

Regularly, at least
once a month 

55%

48%

Occasionally, a few
times a year 

27%
24%

Rarely, once a year 

 

20%

13%

I do not actively review
or monitor my investments 

8%
5%

Need more insights? Book your survey now 

Majority of Millennials and Gen Z prioritize regular reviews 
demonstrating their proactive approach to monitoring and 
optimizing their investments 

Millennials Gen Z 
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Interested to uncover detailed demographics and reasons behind 
their non-investment behaviour. Whether you seek to understand 
the mindset of existing investors or untapped segments, harness 
the power of YouGov Surveys to gain real-time consumer insights 
and gain a competitive edge in the market.  

Do you know
32% of Gen Z and
13% of Millennials
do not invest at all?  

Contact us today to unlock the secrets of consumer behaviour

Millennials Gen Z 
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Thank you!

For more information, visit business.yougov.com

Living Consumer Intelligence.
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The data in this report was collected via YouGov Surveys and based on the 
online interviews of 2,004 urban Indian adults between 13th June 2023 to 
19th June 2023. (Millennial sample size: 746, Gen Z sample size: 518). 

YouGov is an international research data and analytics group. We have been 
building an ever-growing source of connected consumer data for the past 
twenty years, creating the richest and most complete understanding of your 
customers’ complex lives. We call it living data.  Understand what 24 million+ 
registered panel members in over 55 markets are thinking, on over a million - 
and growing – data  points. Re-contact and dig deeper to plan, activate and 
track marketing activity with certainty, at speed, every time.
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