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> Methodology

This report looks at the state of cricket in India, with the context of how this compares to the
global stage, analysis of cricket fans - their sports & media consumption and how interest in
women'’s cricket in growing among Indian masses.

The insights in this report are drawn from YouGov Global Fan Profiles and YouGov Profiles.
YouGov Global Fan Profiles is an instant view of the size, make-up, attitudes and behaviours of
fan bases in 50+ markets. It provides access to market-specific fan data across 200 leagues,
50 events, 45+ game titles, 500 athletes and 2,000 teams, with the latest data from more than
300,000 global interviews at your fingertips. (Sample size for India - 43,000+)

YouGov Profiles is an ever-growing source of living consumer data, with 2 million+ data
variables from YouGov’'s 22 million+ global panel members. Covering demographic,

psychographic, attitudinal and behavioural consumer metrics, our data is collected
continuously and updated weekly. (Sample size for India - 41,000)

Data for this report was extracted in Jan 2023.

Get in touch »



https://business.yougov.com/?marketo=contact&utm_medium=pdf_link&utm_source=blast&utm_campaign=WP-2023-02-IN-Cricket-Fandom-Report
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» Cricketfandom
across the world

Cricket fans: those who watch

or follow cricket

Cricket players: those who
have played cricket in last 12

months
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YouGov

Which sportsdo

Kabaddi is the 2"d most followed sport amongst
urban Indians

Cricket
Kabaddi
Badminton
Tennis
Football
Wrestling
Cycling
Boxing

Swimming

Target group — Nat Rep



Has cricket

Cricket Fan Base Interest

54% 55% 53%
c 26%
24% 239%
Q12021 Q2_2021 Q3_2021
Cricket Fan Cricket Played

Playing cricket has gone up by
from 2021 to 2022
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51% 50%
24% 24% 23% 25%
Q4.2021 Q12022 Q2 2022 Q3.2022

pts while watching cricket is down
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> m ost YouGov
interested in Cricket?
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Whichagegroupis
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How does cricket appeal
to either of gender?

Indian women are not far behind the men in their
level of interest in cricket

70%

58%

60%
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Cricket fans are most interest
inlICC T20 World Cup

IPL is only 2nd to T20 WC in levels of interest

ICC T20 World Cup

Indian Premier League
FIFA Football World Cup
Summer Olympic Games
Indian Super League
Pro-Kabaddi League
Winter Olympics Games
Wimbledon Championship
Formula E

US Open

Target group - Cricket fans
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YouGov

in person in next 3 months

70% of Cricket fans are likely to watch a sporting event in
person in next 3 months

Male Female

Target group - Cricket fans



> Sporting events consideration fouser
amongst Indian cricket fans T

76% of the cricket fans would consider going for ICC
Cricket World Cup

Consideration: Which of these sporting events would you consider
going to?
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Target group - Cricket fans






Which ' following do e

you use to watch sports?

2 in 3 Cricket fans prefer watching sports live on TV

TV (live)

Social Media

Mobile App
Newspaper

TV (highlights / repeat)

Online (live streams)

Online (highlights, other content)

Magazines

Out of Home (at a friend or family members home)

Radio

Out of Home (at a bar, restaurant or other public place)

Target group - Cricket fans
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watch via a streaming service?
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> Outlook towards YouGov
sports sponsoring

>

I love seeing that my favourite team has cool sponsors 59%

I take notice of who sponsors the sporting events | watch

I like brands that stick to sponsoring one team

I like to support my teams by buying products from their sponsors

Target group - Cricket fans
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Favourite athletes Youtov

All of their top favourite athletes are cricket players. MS Dhoni
and Virat Kohli’'s popularity is almost neck to neck
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Target group - Cricket fans



Favourite IPL teams Youtov

Chennai Super Kings and Mumbai Indians are leading the list
of favourite IPL teams

60%
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—————— /\/ == Chennai Super Kings

40% e \lumbai Indians
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Target group - Cricket fans



> Indian cricket fans'’
attitude towards
women'’s cricket ¥




YouGov

differ by gender?

Played cricket in last 12 months (by gender)
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Cricket fans views on b

42%

Watching women’s sports is not as exciting as watching men’s

I prefer watching women'’s sports over men’s 48%

| believe the winner of the Women’s World Cup should earn the same as the 56%

winner of the Men’s World Cup

The salaries of professional sports people should be based on skill, not on
gender

66%

m Cricket fans

Target group - Cricket fans



YouGov

>
appeal to either of gender?

Both Men & Women have a similar perception towards
Women'’s sport




Which age group is most Yousey
interested in Women's cricket?

%
44%
2%

Watching women'’s sports is not as exciting as watching men’s

50%
50%

I prefer watching women’s sports over men’s

59%

I believe the winner of the Women’s World Cup should earn the same as the 599%

winner of the Men’s World Cup

68%

The salaries of professional sports people should be based on skill, not on 69%

gender

m45+ m30-44 =16-29

Target group - Cricket fans
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Get in touch for more information

YouGov, 2022, all rights reserved. All materials contained
herein are protected by copyright laws.

Any storage, reproduction or distribution of such materials, in
whole or in part, in any form without the prior written
permission of YouGov is prohibited.

This information (including any enclosures and attachments) is
propriety and confidential and has been prepared for the
exclusive use and benefit of the addressee(s) and solely for
the purpose for which it is provided.

We make no representations, warranties or guarantees,
whether express or implied, that the information is accurate,
complete or up to date. We exclude all implied conditions,
warranties, representations or other terms that may apply and
we will not be liable to you for any loss or damage, whether in
contract, tort (including negligence), breach of statutory duty,
or otherwise, even if foreseeable, arising under or in
connection with use of or reliance on the information.

We do not exclude or limit in any way our liability to you where
it would be unlawful to do so.
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