




https://business.yougov.com/de/loesungen/marken-tracking?utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2025-05-DACH-media-attitudes-to-AI-report
https://business.yougov.com/de/loesungen/marken-tracking?utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2025-05-DACH-media-attitudes-to-AI-report
https://business.yougov.com/de/loesungen/marken-tracking?utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2025-05-DACH-media-attitudes-to-AI-report
https://business.yougov.com/de/loesungen/marken-tracking?utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2025-05-DACH-media-attitudes-to-AI-report
https://business.yougov.com/?utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2025-05-DACH-media-attitudes-to-AI-report
https://business.yougov.com/?utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2025-05-DACH-media-attitudes-to-AI-report




https://business.yougov.com/de/loesungen/marken-tracking?utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2025-05-DACH-media-attitudes-to-AI-report
https://business.yougov.com/de/loesungen/marken-tracking?utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2025-05-DACH-media-attitudes-to-AI-report
https://business.yougov.com/de/loesungen/marken-tracking?utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2025-05-DACH-media-attitudes-to-AI-report
https://business.yougov.com/de/loesungen/marken-tracking?utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2025-05-DACH-media-attitudes-to-AI-report
https://business.yougov.com/de/loesungen/marken-tracking?utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2025-05-DACH-media-attitudes-to-AI-report
https://business.yougov.com/?utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2025-05-DACH-media-attitudes-to-AI-report
https://business.yougov.com/?utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2025-05-DACH-media-attitudes-to-AI-report




▲ ▼

 ▼  ▼  ▼  ▼  ▼

 ▼  ▼ ▲  ▼  ▼

 ▼ ▼ ▼  ▼ ▲

 ▼  ▼  ▼  ▼  ▼

 ▼ ▼ ▼  ▼ ▲

 ▼  ▼  ▼  ▼ ▼

 ▼  ▼ ▲ ▼ ▼



▲ ▼

▲ ▼

▲ ▲

▲ ▼

▲ ▼

▲ ▼

▲ ▲

▲ ▼

▲ ▼

▲ ▼

▲ ▼

▲ ▲

▼ ▲

▼ ▲

▼ ▲

▼ ▲

▼ ▲



▲ ▼

▼ ▼ ▼ ▼ ▲

▼ ▼ ▼ ▼ ▲

▼ ▼ ▼ ▼ ▼

▼ ▼ ▼ ▼ ▼

▼ ▼ ▼ ▼ ▲

▼ ▼ ▼ ▼ ▲

▼ ▼ ▼ ▼ ▼

▼ ▼ ▼ ▼ ▼

▼ ▼ ▼ ▼ ▼

▼ ▼ ▼ ▼ ▼

https://business.yougov.com/de/loesungen/marken-tracking?utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2025-05-DACH-media-attitudes-to-AI-report
https://business.yougov.com/de/loesungen/marken-tracking?utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2025-05-DACH-media-attitudes-to-AI-report
https://business.yougov.com/de/loesungen/marken-tracking?utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2025-05-DACH-media-attitudes-to-AI-report
https://business.yougov.com/de/loesungen/marken-tracking?utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2025-05-DACH-media-attitudes-to-AI-report
https://business.yougov.com/de/loesungen/marken-tracking?utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2025-05-DACH-media-attitudes-to-AI-report


▲ ▼

▼ ▼ ▼ ▼ ▼

▼ ▲ ▼ ▼ ▼

▼ ▼ ▼ ▼ ▼

▼ ▼ ▼ ▼ ▼

▼ ▼ ▼ ▼ ▼

▼ ▼ ▼ ▼ ▼

▼ ▲ ▲ ▼ ▼

https://business.yougov.com/de/loesungen/marken-tracking?utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2025-05-DACH-media-attitudes-to-AI-report
https://business.yougov.com/de/loesungen/marken-tracking?utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2025-05-DACH-media-attitudes-to-AI-report
https://business.yougov.com/de/loesungen/marken-tracking?utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2025-05-DACH-media-attitudes-to-AI-report
https://business.yougov.com/de/loesungen/marken-tracking?utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2025-05-DACH-media-attitudes-to-AI-report
https://business.yougov.com/de/loesungen/marken-tracking?utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2025-05-DACH-media-attitudes-to-AI-report


https://business.yougov.com/de/loesungen/marken-tracking?utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2025-05-DACH-media-attitudes-to-AI-report
https://business.yougov.com/de/loesungen/marken-tracking?utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2025-05-DACH-media-attitudes-to-AI-report
https://business.yougov.com/de/loesungen/marken-tracking?utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2025-05-DACH-media-attitudes-to-AI-report
https://business.yougov.com/de/loesungen/marken-tracking?utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2025-05-DACH-media-attitudes-to-AI-report
https://business.yougov.com/de/loesungen/marken-tracking?utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2025-05-DACH-media-attitudes-to-AI-report




https://business.yougov.com/de/loesungen/marken-tracking?utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2025-05-DACH-media-attitudes-to-AI-report
https://business.yougov.com/de/loesungen/marken-tracking?utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2025-05-DACH-media-attitudes-to-AI-report
https://business.yougov.com/de/loesungen/marken-tracking?utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2025-05-DACH-media-attitudes-to-AI-report
https://business.yougov.com/de/loesungen/marken-tracking?utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2025-05-DACH-media-attitudes-to-AI-report
https://business.yougov.com/de/loesungen/marken-tracking?utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2025-05-DACH-media-attitudes-to-AI-report


▲ ▼

▼ ▼ ▼

▼ ▼ ▼

▲ ▼ ▼

▲ ▼ ▼

▲ ▼ ▼

▲ ▼ ▼

▲ ▼ ▼

▼ ▼ ▼

▼ ▲ ▼

▼ ▲ ▲

▼ ▲ ▼

▼ ▲ ▲

▼ ▲ ▲

▼ ▲ ▲

▼ ▲ ▲

▼ ▲ ▲

https://business.yougov.com/de/loesungen/marken-tracking?utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2025-05-DACH-media-attitudes-to-AI-report
https://business.yougov.com/de/loesungen/marken-tracking?utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2025-05-DACH-media-attitudes-to-AI-report
https://business.yougov.com/de/loesungen/marken-tracking?utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2025-05-DACH-media-attitudes-to-AI-report
https://business.yougov.com/de/loesungen/marken-tracking?utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2025-05-DACH-media-attitudes-to-AI-report
https://business.yougov.com/de/loesungen/marken-tracking?utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2025-05-DACH-media-attitudes-to-AI-report


▲ ▼

▼ ▼ ▼ ▼ ▲ ▲ ▲ ▼ ▲ ▼ ▼ ▲ ▼

▼ ▼ ▼ ▼ ▼ ▲ ▲ ▲ ▲ ▼ ▼ ▲ ▼





▲ ▼

▼ ▲ ▲ ▼ ▼

▼ ▲ ▲ ▼ ▼

▼ ▼ ▲ ▼ ▼

▼ ▼ ▲ ▼ ▼

▼ ▼ ▲ ▼ ▼

▼ ▼ ▲ ▼ ▼

https://business.yougov.com/de/loesungen/marken-tracking?utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2025-05-DACH-media-attitudes-to-AI-report
https://business.yougov.com/de/loesungen/marken-tracking?utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2025-05-DACH-media-attitudes-to-AI-report
https://business.yougov.com/de/loesungen/marken-tracking?utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2025-05-DACH-media-attitudes-to-AI-report
https://business.yougov.com/de/loesungen/marken-tracking?utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2025-05-DACH-media-attitudes-to-AI-report
https://business.yougov.com/de/loesungen/marken-tracking?utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2025-05-DACH-media-attitudes-to-AI-report


Do we



Do we

▲ ▼

▼

▼

▲

▲

▲

▲

▲

▲

▼

▼

▼

▼

▼

▼

▼

▼

https://business.yougov.com/de/loesungen/marken-tracking?utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2025-05-DACH-media-attitudes-to-AI-report
https://business.yougov.com/de/loesungen/marken-tracking?utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2025-05-DACH-media-attitudes-to-AI-report
https://business.yougov.com/de/loesungen/marken-tracking?utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2025-05-DACH-media-attitudes-to-AI-report
https://business.yougov.com/de/loesungen/marken-tracking?utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2025-05-DACH-media-attitudes-to-AI-report
https://business.yougov.com/de/loesungen/marken-tracking?utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2025-05-DACH-media-attitudes-to-AI-report




▲ ▼

▼ ▼

▲ ▲

▲ ▼

▲ ▼

▲ ▼

▲ ▼

▲ ▼

▲ ▼

▲ ▼

▲ ▲

▲ ▼

▼ ▲

▼ ▲

▼ ▲

▼ ▲

▼ ▲

https://business.yougov.com/de/loesungen/marken-tracking?utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2025-05-DACH-media-attitudes-to-AI-report
https://business.yougov.com/de/loesungen/marken-tracking?utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2025-05-DACH-media-attitudes-to-AI-report
https://business.yougov.com/de/loesungen/marken-tracking?utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2025-05-DACH-media-attitudes-to-AI-report
https://business.yougov.com/de/loesungen/marken-tracking?utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2025-05-DACH-media-attitudes-to-AI-report
https://business.yougov.com/de/loesungen/marken-tracking?utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2025-05-DACH-media-attitudes-to-AI-report




▲ ▼

▼

▲

▲

▲

▲

▲

▲

▲

▲

▲

▲

▼

▼

▼

▼

▼



https://business.yougov.com/?utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2025-05-DACH-media-attitudes-to-AI-report
https://business.yougov.com/?utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2025-05-DACH-media-attitudes-to-AI-report


https://business.yougov.com/

	Slide 1: Trust or concern?  How Germany feels  about generative  AI in media
	Slide 2: Contents
	Slide 3: Foreword
	Slide 4: Report takeaways
	Slide 5: Methodology
	Slide 6
	Slide 7
	Slide 8: More than a third of Germans express negative sentiment about the role of AI in the next 10 years  
	Slide 9: More than half of people in Germany (53%) are concerned about misinformation and  deep fakes 
	Slide 10: Cost savings and increased efficiency are top benefits perceived by people in Germany
	Slide 11: Over half of people in Germany are uncomfortable with generative AI being used for news on social media
	Slide 12: Millennials are more comfortable with generative AI usage across all news formats
	Slide 13: More than half of people in Germany trust news content generated by AI less than news created by humans (54%)
	Slide 14: 1 in 3 people in Germany trust AI-generated news equally or more than human-created news
	Slide 15: Optimism about AI and trust in AI-generated news shows correlation 
	Slide 16
	Slide 17: Gen Z and Millennials are more comfortable with generative AI for brand marketing than older generations
	Slide 18: 15% of people in Germany are likely to engage with content from  AI-generated influencers 
	Slide 19: People in Germany are significantly less likely to engage with AI-generated influencers compared to the multi-market average
	Slide 20: 6 in 10 people in Germany  do not believe there are enough regulations in place for generative AI (61%)
	Slide 21: Residents in Spain, Great Britain and France are most likely to think there are not enough regulations in place for generative AI
	Slide 22: 77% of people in Germany think that disclosing generative AI usage is important 
	Slide 23: 75%+ of respondents in all surveyed countries state that disclosure is important
	Slide 24: Real insights into what the  world thinks
	Slide 25: Thank you

