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Foreword

“ Personal care is a highly competitive space, with skincare and haircare brands alike vying for consumer
attention. YouGov’s 2025 US personal care brand rankings reveal which brands stand out among the
general population, with results further broken down by gender, generation, and the year’s most
improved performers.

Alongside the gen pop picture, this report spotlights youth-conscious Americans (YCA), a cohort for
whom personal care is more than routine, but a reflection of identity and values. Ingredient quality, and
self-image are key considerations, setting this group apart from the wider population. We reveal who
they are, what they value, and where opportunities lie for marketers.

Ashley Brown
Senior Director, YouGov America

Getin touch Explore our solutions Discover brand tracking
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YouGov

Real insights
into what the
world thinks

Our extensive, ever-growing source of connected,
living data equips you with a rich understanding of
your customers' complex lives. Understand what 30+
million registered panel members in over 55 markets
are thinking, and harness real-time data for smarter,
evidence-based decisions with our suite of products.

Explore our solutions
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Most considered
personal care
brands in 2025

Dove (Skincare and Cosmetics)
leads the 2025 rankings, with
46.7% of US consumers
considering the brand for their
next personal care purchase.

Kleenex (40.5%) and Colgate
(40.0%) follow closely,
underscoring the strong presence
of everyday household staples in
the personal care category.

YouGov

Consideration among

Brang gen pop (%)
1 Dove (Skincare and Cosmetics) 46.7
2 Kleenex 40.5
3 Colgate 40.0
4 Crest 37.9
5 Dove (Hair Products & Services) 36.6
6 Vaseline 35.1
7 Neutrogena 291
8 Gillette 28.3
9 Listerine 28.2
10 Olay 27.3

YouGov BrandIndex (Sep 1, 2024 - Aug 31, 2025) n>17,500. To qualify as top ranked, brands have held tracked scores for at least 6 months
(183 days). Question: “When you are in the market next to purchase beauty care product/haircare products/consumer goods, from which of

the following would you consider buying?”
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YouGov

#1:

Dove (Skincare and
Cosmetics)

48.3

Index score

1&@» (Brand health) /

Want a performance
snapshot for your brand?

Getin touch >

US gen pop: n> 28,100

YouGov BrandIindex. Sep 1, 2024 - Aug 31, 2025.

Impression

O

Recommend

Reputation

Satisfaction
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Dove much more
likely than
competitors to

be perceived as
“authentic”

A quarter of Americans who spend
more than 10 minutes per day on their
skincare routines (25%) think Dove is
the most authentic personal care
brand.

YouGov

Which of the following personal care brands
feels the most “authentic” to you?

m More than 10 minutes on skincare routine daily = US gen pop
-
R 2%
I s
2
=
Iz
I
I 15

Dove

Cetaphil

CeraVe

Neutrogena

YouGov Surveys: Self-serve. October 2, 2025. Top 5 answer choices displayed. Not shown: L'Oréal, La Roche-Posay, Nivea, None of the
above. Data re-weighted after removing “Other” responses (~1%). More than 10 minutes on skincare routine daily: n> 200; US gen pop: n> 975.
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Most considered personal care brands: Gender

Vaseline, Gillette, Head & Shoulders and Dove Men + Care over-index with men, while Maybelline, Secret and
Neutrogena are stronger with women.

Brand Consideration (%) Brand Consideration (%)

Dove (Skincare and Cosmetics) 46.2 Dove (Skincare and Cosmetics) 471

Colgate 41.6 Kleenex 44.3

Dove (Hair Products & Services) 39.6 Crest 39.8

Vaseline A 39.3 Colgate 38.7

Kleenex ¥ 35.9 Olay A 37.4

Gillette A 35.8 Maybelline A 34.8

Crest 35.7 Secret A 34.2

Head & Shoulders A 32.8 Dove (Hair Products & Services) 341

Dove Men + Care A 29.2 Neutrogena A 33.9

Listerine 29.0 Vaseline v 31.6

YouGov BrandIndex (Sep 1, 2024 - Aug 31, 2025). US men: n> 7,900; US women: n> 9,500. To qualify as top ranked, brands have held tracked scores for at least 6 months (183 days).
= +/-10% relative difference from gen pop. Question: “When you are in the market next to purchase beauty care product/haircare products/consumer goods, from which of the following would you consider buying?”




10 US personal care brand rankings 2025

Most considered personal care brands: Generation

Toothpaste preferences differ by generation, with Colgate considered more by younger consumers and Crest by older ones.
Skincare shows a similar split, with Nivea stronger among younger groups and Olay among older.

GenZ (18+) Millennial Gen X Baby Boomers+

Brand Consideration (%) Brand Consideration (%) Rank Brand Consideration (%) Rank Brand Consideration (%)

Colgate A

Dove (Hair Products
& Services) A

Dove (Skincare and
Cosmetics) A

Dove (Skincare and
Cosmetics)

Kleenex A

Colgate A

Kleenex

Dove (Skincare and
Cosmetics)

Dove (Skincare and
Cosmetics)

Dove (Hair Products &
Services) A

Crest

Crest A

Vaseline A

Vaseline

Colgate

Colgate v

Nivea A

Gillette A

Dove (Hair Products &
Services)

Vaseline

Gillette A

Nivea A

Neutrogena A

Neutrogena

CeraVe A

Crest V

Vaseline

Olay A

Dove Men + Care A

Kleenex ¥

Listerine A

Dove (Hair Products &
Services) ¥

L'Oréal Paris A

Dove Men + Care A

Bath & Body Works A

Listerine

Kleenex v

CeraVe A

Cottonelle A

Gold Bond A

YouGov BrandIndex (Sep 1, 2024 - Aug 31, 2025). Gen Z n>2,000; Millennial n> 3,800; Gen X n> 3,600; Baby Boomers+ n> 7,900.
To qualify as top ranked, brands have held tracked scores for at least 6 months (183 days).
products/consumer goods, from which of the following would you consider buying?”

= +/-10% relative difference from gen pop. Question: “When you are in the market next to purchase beauty care product/haircare
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YouGov

I ncre asi n I 2025 2024 Changein
g y Consideration (%) Consideration (%) Consideration
[

considered : Cerave 26.0 232 s
pe rsonal 2 Nivea 24.7 23.0 +1.7
ca re bra nds 3 Vaseline 35.1 34.0 +1.1

4 L'Oréal Paris 17.8 16.9 +0.9
year-on-year

Dove

5 (Skincare and Cosmetics) 46.7 45.9 +0.8
CeraVe (+2.8) and Nivea (+1.7) Dove

6 . : 36.6 35.9 +0.7
show the strongest year-on-year (Hair Products & Services)
gamsf' BOth. rank g hou) the ol 7 Dove Men + Care 20.8 20.1 +0.7
consideration brands for Gen Z,
hlghllghtlng their particular strength 3 o.Lf. Cosmetics 141 135 +0.6
with younger consumers.

9 Dove Baby 7.5 6.9 +0.6
Newer brands such as CeraVe (2005)
and e.l.f. Cosmetics (2004) continue 10 Lush 6.6 6.0 +0.6

to build momentum, while heritage
brands such as Nivea (1911) and Dove
(1957) reinforce their broad and

YouGov BrandIndex (Sep 1, 2023 - Aug 31, 2024 vs. Sep 1, 2024 - Aug 31, 2025). US gen pop: n>17,400. To qualify as top improvers, brands
have held tracked scores for at least 18 months (548 days). Question: “When you are in the market next to purchase beauty care/hair
products/consumer goods, from which of the following would you consider buying?” +X.X - indicates statistically significant increase.

lasting appeal.
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CeraVe leads as Which of the following personal care brands do you most
dermatalog ist associate with being “dermatologist recommended"?

mNeutrogena ®CeraVe m=Cetaphil =Dove =Lla Roche-Posay

recommended 33%
with younger
Americans,

31%

27% 26%

20% 19%
16%
159 16%
9% 9%
6% 7%
I I 5%
3%

US gen pop GenZ Millennial Gen X Baby Boomer

22% 22%

Neutrogena with N
older Americans
10%
5%

21%

17%

13%

33% of Gen Z and 27% of Millennials
most associate CeraVe as
“dermatologist recommended” while
31% of Gen X and 26% of Baby Boomers
say the same of Neutrogena.

8%

YouGov Surveys: Self-serve. October 2, 2025. Top 5 gen pop brands shown. Not shown: Olay, L'Oréal, Nivea, Other, None of the above.
US gen pop: n> 975; Gen Z (Born 1997-2007): n> 125; Millennial (Born 1981-1996): n> 275;
Gen X (Born 1965-1980): n> 200; Baby Boomer (Born 1946-1964: n> 325).
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Purchase consideration of CeraVe and industry
average since 2019 (% of US gen pop and Gen Z)

Tracking success:

CeraVe’'sgrowth B

(]
trajectory
30% o,
CeraVe's brand consideration has steadily _ y

climbed since 2019, reaching 27.1% overall
consideration by 2025 compared to the

industry’s 11%.

20%

Among Gen Z, CeraVe is a clear standout 10;/;/:6 ;VJ : 'u - T N "
at 36.5%, nearly 3x the category 5% w
benchmark, highlighting its dominance 0%
with younger consumers. 01/02/19 01/02/20 01/02/21 01/02/22 01/02/23 01/02/24 01/02/25
- CeraVe (Gen pop) —CeraVe (Gen Z) —Skincare and Cosmeticsindustry average

YouGov BrandIndex (Feb 1, 2019 - Aug 31, 2025) n>100. 8-week moving average applied.
Consideration: When you are in the market next to purchase beauty care products, from which of the following would you consider buying?
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Nea |“|y a qua rter On atypical day, about how much time do you personally
of Americans

spend on skincare or personal care routines (e.g., washing
your face, applying moisturizer, using products)?

(23%) Spend uless than 5 minutes  ®5-10 minutes  =11-20 minutes = More than 20 minutes
more than10 US gen pop =

mi.nutes on dqily Womer
skincare routines o o o

Nearly a third of US millennials (33%) Baby Boomer 47% 359%
spend 20+ minutes daily on skincare
routines. 70% of women spend 5+ Gen X 47% 32% 10%

minutes daily on skincare or personal
care routines. Millennial 33% 34%

6%

14%

GenZ 39% 42% 6%

©
S

YouGov Surveys: Self-serve. October 2, 2025. Data re-weighted after removing “Not sure” and “Prefer not to say” responses (~4%).
US gen pop: n> 925; US women: n> 525; US wen: n> 400. Gen Z (Born 1997-2007): n>100; Millennial (Born 1981-1996): n> 275;
Gen X (Born 1965-1980): n> 200; Baby Boomer (Born 1946-1964): n> 325.
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Who spends more than 10 minutes per day on skincare
routines, and where do they get their information?

M More than 10 minutes daily on skincare routines (US) M US gen pop

Age Gender Sources of information for
(% of Americans who spend more health and wellness
32% than 10 minutes on skincare routines)

= Male =Female Doctors and health
professionals

Health/ medical
23% websites
22% 21%

2% ; Friends and

16% 18% family
13% Social media

? Health i
9% 8% 8%9/0 ea /exe;g;i

O,

68% News articles
Magazine

ticl
18-24 25-34 35-44 45-54 55-64 65+ articles

YouGov Surveys: Self-serve. October 2, 2025. Data re-weighted after removing “Not sure” and “Prefer not to say” responses (~4%).
US gen pop: n> 925; Americans who spend more than 10 minutes per day on skincare routines: n> 200.

Sources of information for health and wellness chart: Mark all that apply question. Top 7 answer choices displayed (Not shown: TV shows, Other, Don’t know, Blogs/vlogs).
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Profiling Amer
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YouGoV

Profile spotlight:

Who are youth-conscious Americans?

55% are
women

Compared to 52%
of gen pop

® 259

are aged 25-34

Compared to
18% of gen pop

YouGov Profiles. August 2025. Youth-conscious Americans n> 6,500
*Youth conscious Americans: definitely agree:
“I think it is important to stay looking young”

of gen pop are
youth-conscious
Americans (YCA)*

Compared

21% 19% o

_ _ 16% of gen pop
are Black are Hispanic respectively

92%

agree: “It is important to
look physically attractive”

Compared to DB8% of gen pop

65%

agree: “| use beauty products
to prevent skin from aging”

Compared to 40% of gen pop
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What matters Which of the following is most important to
most to youth- you when choosing a make-up or personal

conscious care brand?
Americans

Youth-conscious YCA: GenZ & YCA: Older

when choosing Americans (YCA) Millennials generations

Suitable for a pqrtlcular skin 19% 18% 19%
a b ra nd? type (e.g. sensitive, dry etc)

Natural or organic ingredients 15% 20% A MN%V
YCA Gen Z and YCA Millennials look
for natural or organic ingredients, Best special offers 14% 14% 15%
while older generation YCAs are more

Allergen-free/ paraben-free / 10% 1% 9%
likely to care about their make-up or non-toxic ° ° °

ersonal care products being cruelty- ;

P P g y Cruelty-free 8% 5%V M% A

free (i.e. not tested on animals)

YouGov Profiles. August 2025. YCA Gen Z & Millennial n> 400; YCA other generation n>1,800.
*Top 5 shown, None of these/Don’t know/Others are not shown.
A V: Statistically significant with YCA group.
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YouGoV

AV CETEVE

Therise of CeraVe

CeraVe's brand consideration has
steadily climbed since 2019, reaching
27% overall consideration by 2025
compared to the industry’s 11%.

Among Gen Z, CeraVe is a clear
standout at 37%, more than 3x the
category benchmark, highlighting its
dominance with younger consumers.

Dove flies high

Dove (skincare and cosmetics) is one of
the few personal care brands with
broad cross-demographic appeal,
performing strongly among both men
and women.

Its standout strength is among
Millennials and Gen X, where
consideration is well above the general
population average, reinforcing its
position as a category leader across
mid-life consumer groups.

&8

Beauty spot(light):
Youth-conscious
Americans

16% of Americans definitely agree it is
important to stay looking young.
Youth-conscious Americans are more
likely to be women and aged 25-34
than the US gen pop.

They care about make-up and personal
care products being cruelty-free and
made with natural/organic ingredients.
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YouGov

Methodology

The brand tracking and profiling data in this report have
been sourced via YouGov Brandindex and YouGov Profiles.

The brand rankings in this report are sourced from YouGov's always-on brand tracker,
YouGov Brandindex.

The rankings are based on the nationally representative data, with additional splits across
gender and generation. Consideration scores are based on respondents’ answers to the
following questions:

« “When you are in the market next to purchase hair products/services, from which of the
following would you consider purchasing from?”

« “When you are in the market next to purchase beauty care products, from which of the
following would you consider buying?”

« “When you are in the market next to purchase consumer goods, from which of the following
would you consider purchasing?”

Consideration scores have been rounded to a single decimal place. For improvers, brands are
ranked based on their change in scores. In cases where the change in score is the same
between two brands, the current scores are used as a secondary metric to determine their
ranking. A minimum base size of 300 (n) is required.

The profile deep dive in this report was powered by YouGov Profiles -
an ever-growing source of consumer data, with 2+ million data
variables from YouGov’s 30+ million global panelists. The data used in
this report was accessed via Profiles+ USA 2025-08-31.

YouGov Profiles is a 52-week dataset.

The profile deep dive focuses on youth-conscious Americans (YCA).
To qualify for this segment, respondents “definitely agree” with the
attitudinal statement: “/ think it is important to stay looking young.”

The survey questions about authenticity, dermatologist
recommendations, and daily skincare routines were asked on
October 2, 2025, to 1,000 US consumers via

YouGov Surveys: Self-serve.

Throughout the report, unless otherwise noted, each generation is
defined as: Gen Z (1997 or later), Millennial (1981-1996), Gen X (1965-
1980) and Baby Boomers+ (Pre-1964).
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YouGov

Build a

real-world picture |

of your brand

Gain a deep understanding of your brand health and
performance against top competitors in your industry
with YouGov's brand and campaign tracking solutions.

Track key metrics, measure campaign effectiveness,
and access real-time insights into what people think,
feel, and say about your brand.

Explore brand tracking

. .
Advertising awareness
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g PERIOD
o5
i\ . Your brand Competitor 1 Your brand among Gen Z
.
Metrics Vv

Advertising
awareness
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