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Methodology

Leveraging YouGov’s proprietary consumer research panel of 30+ million people worldwide.

s D s N
Omnibus Surveys Destinationindex
Q: Following the US elections in November Syndicated dataset updated daily with public
2024, are you more or less likely to consider perception of 200+ travel destinations and 30
visiting the United States on your next key tourism markets daily, across 16 vital brand
international trip? health metrics

In this presentation:
Dec 2024: 16 markets -Global averages

Jun 2025: 16 markets -Focus on CA, UK, MX
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How is foreign
visitor sentiment
tracking?
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Following the US elections in November 2024, are you more or less likely to consider visiting the
United States on your next international trip? (% of nat rep)
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YouGov Surveys: June 13 - July 7, 2025. Re-weighted after removing "Don't know" responses. Each market: n> 450.

Nat rep from each market (IN & MX: Urban representative; ID & HK: Online representative). Global average = unweighted average of 16 markets. Get in touch


https://business.yougov.com/sectors/travel-tourism?marketo=contact&utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2025-09-US-TTRA-International-Visitors-Report
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Following the US elections in November 2024, are you more or less likely to consider visiting the
— United States on your next international trip? (% of passport holders)
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= Much more likely Somewhat more likely m Neither more or less likely = Somewhat less likely mMuch less likely

YouGov Surveys: June 13 - July 7, 2025. Re-weighted after removing "Don't know" responses. (Passport holders in each market: n> 375)

Nat rep from each market (IN & MX: Urban representative; ID & HK: Online representative). Global average = unweighted average of 16 markets. Get in touch


https://business.yougov.com/sectors/travel-tourism?marketo=contact&utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2025-09-US-TTRA-International-Visitors-Report
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Passport hOIderS Following ct'he us elect;"ons in Ncc;vember 2024, are you more or Ie’ss likely
® to consider visiting the United States on your next international trip?

less likely tobe

' )4

impacted by US
-, - Global average -37% -34% 3%

administration >

US visit intent change US visit intent change

Market Difference

(Natrep) (Passport holders)

I8 Australia -35%
changes, but still Canad 59% 5% i
Denmark -70% -11% 0%
mOre deterred France -A1% -33% 8%
GB -50% -51% -1%
Germany -54% -47% 6%
Notable differences between general Hong Kong -28% -25% 2%
populations and international India 5% 18% 13%
travelers in Indonesia and Mexico Indonesia 26% 13% 39%
Italy -44% -40% 4%
Mexico -32% -4% 28%
Poland -21% -18% 3%
Singapore -50% -48% 2%
Spain -47% -39% 8%
Sweden -50% -47% 3%
YouGov Surveys: June 13 - July 7, 2025. Re-weighted after UAE 13% 14% 0%

removing "Don't know" responses. Each market: n> 450
Passport holders in each market: n> 375
Global average = unweighted average of 16 markets.
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) Change in likelihood to visit United States: January 2025 vs July 2025
= (Net likelihood among passport holders)

Global average -34 @ @ -7

Denmark @ 38
Canada
GB
Singapore
Germany
Sweden
Italy
Spain
France
Australia
Hong Kong
Poland
Mexico
Indonesia
UAE
India

YouGov Surveys: June 13 - July 7, 2025 vs Dec 16, 2024 - Jan 2, 2025. Re-weighted after removing "Don't know" responses.

Passport holders in each market: n> 375. Global average = unweighted average of 16 markets. Talk to a researcher



https://business.yougov.com/product/realtime/international-omnibus?marketo=contact&utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2025-09-US-TTRA-International-Visitors-Report
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YouGov

ow has this
rended over
ime?
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Average Buzz & Impression may be rebounding

Buzz: Whether a consumer has heard anything positive or negative about a destination in the past two weeks (Two-part question)
Impression: Whether a consumer has a positive or negative impression of a destination (Two-part question)

Net Buzz & Impression of US as travel destination (Global average - NET totals)

pr. 1, 2025
announce

——Buzz —Impression

v. 5, 202
election

YouGov Destinationindex. January 1, 2024 - August 14, 2025. Net totals displayed. n> 13,000. Data displayed reflects a 4-week moving average of 29 markets:
AE, AU, BR, CA, CH, CL, CN, CO, DE, DK, EG, ES, FI, FR, ID, IN, IT, JP, KR, MX, MY, NL, NO, PH, SA, SE, SG, TH, UK.
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Bottom-of-funnel metrics starting to decline

Consideration: % of global consumers considering the United States for their next international trip
Top choice: % of global consumers who selected the United States as their top choice for their next international trip

Consideration & top choice of US as travel destination (% globally)

Apr 1, 2025
announce

——Consideration -——Top choice

ov. 5, 202
election

YouGov Destinationindex. January 1, 2024 - August 14, 2025. Net totals displayed. n> 13,000. Data displayed reflects a 4-week moving average of 29 markets:
AE, AU, BR, CA, CH, CL, CN, CO, DE, DK, EG, ES, FI, FR, ID, IN, IT, JP, KR, MX, MY, NL, NO, PH, SA, SE, SG, TH, UK.
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China shows largest YoY increase in
Impression of US as a travel destination

2025 Impression 2024 Impression Changein
Country (NET total) (NET total) Impression

China 3.6 0.4 +3.2
Saudi Arabia 7.7 6.9
Thailand

Egypt

Indonesia

YouGov BrandIndex: August 15, 2024 - August 14, 2025 vs August 16, 2023 vs August 14, 2024. Net totals displayed. Nat rep for each market: n>1,200. . h
Markets measured: AE, AU, BR, CA, CH, CL, CN, CO, DE, DK, EG, ES, FI, FR, ID, IN, IT, JP, KR, MX, MY, NL, NO, PH, SA, SE, SG, TH, UK. Get in touc


https://business.yougov.com/sectors/travel-tourism?marketo=contact&utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2025-09-US-TTRA-International-Visitors-Report
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Consideration for visiting US growing among
some of world’s most populus markets

2025 Consideration 2024 Consideration Changein
(% of nat rep) (% of nat rep) Consideration

Country

China

India

Brazil

Saudi Arabia

Switzerland

YouGov Destinationindex. YouGov Brandindex: August 15, 2024 - August 14, 2025 vs August 16, 2023 vs August 14, 2024. Nat rep for each market: n> 1,200. . h
Markets measured: AE, AU, BR, CA, CH, CL, CN, CO, DE, DK, EG, ES, FI, FR, ID, IN, IT, JP, KR, MX, MY, NL, NO, PH, SA, SE, SG, TH, UK. Get in touc


https://business.yougov.com/sectors/travel-tourism?marketo=contact&utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2025-09-US-TTRA-International-Visitors-Report
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YouGov

What about key
travel markets?
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GB: Net Impression of US as travel destination
among Brits by gender

Overall, of which of the following destinations do you have a POSITIVE impression? / Now which of the
following destinations do you have an overall NEGATIVE impression? (NET total displayed)

=—Men =—Women

ov. 5, 202
election

\"ﬂ* \

| | ».Q“_Yﬂq‘ﬁ\,l'a A“'A

Jan-25

YouGov DestinationIndex UK: January 1, 2021 - August 20, 2025. UK men: n> 425; UK women: n> 425.

Data displayed reflects a 4-week moving average. Explore destination tracking



https://business.yougov.com/product/brandindex/destinationindex?utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2025-09-US-TTRA-International-Visitors-Report
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GB: Consideration of US as travel destination
among Brits who are likely to travel

Thinking about your next vacation by air alone or with friends, family, a partner or spouse, which of the
following destinations would you consider? (% considering)
ov. 5, 202
election

——Likely travelers ——Nat rep

YouGov DestinationIndex UK: January 1, 2021 - August 20, 2025. UK nat rep: n> 900; UK likely travelers: (Very likely or likely): n> 375.

Data displayed reflects a 4-week moving average. Explore destination tracking



https://business.yougov.com/product/brandindex/destinationindex?utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2025-09-US-TTRA-International-Visitors-Report
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GB: Consideration of US as travel destination
among Brits by gender

Thinking about your next vacation by air alone or with friends, family, a partner or spouse, which of the
following destinations would you consider? (% considering)
ov. 5, 202
election

=—Men =—Women

‘ f‘v\""v.)\ MMN , /"

Jul-21 Jan-22 Jul-22 Jan-23 Jul-23 Jan-24 Jul-24 Jan-25 Jul-25

YouGov DestinationIndex UK: January 1, 2021 - August 20, 2025. UK men: n> 425; UK women: n> 425.

Data displayed reflects a 4-week moving average. Explore destination tracking


https://business.yougov.com/product/brandindex/destinationindex?utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2025-09-US-TTRA-International-Visitors-Report

18 US international traveler analysis 2025: Revisited YouGov

MX: Net Impression of US as travel destination
among Mexicans by gender

En términos generales, ¢{de cudles de los siguientes destinos tiene una impresion POSITIVA? / (Y de
cuales de estos destinos tiene una impresion general NEGATIVA? (NET total displayed)

ov. 5, 202
election

=—Men =—Women

YouGov DestinationIndex MX: January 1, 2021 - August 14, 2025. MX men (urban-only): n> 150; MX women (urban-only): n> 150.

Data displayed reflects a 12-week moving average. Explore destination tracking



https://business.yougov.com/product/brandindex/destinationindex?utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2025-09-US-TTRA-International-Visitors-Report
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MX: Consideration of US as travel destination
among Mexicans by gender

Cuando vuelva a planificar unas vacaciones o una excursion para usted o su familia, ¢qué destinos se

plantearia visitar? (% considering)
ov. 5, 202
election

=—Men =—Women

R s . M‘w

YouGov DestinationIndex MX: January 1, 2021 - August 14, 2025. MX men (urban-only): n> 150; MX women (urban-only): n> 150.

Data displayed reflects a 12-week moving average. Explore destination tracking



https://business.yougov.com/product/brandindex/destinationindex?utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2025-09-US-TTRA-International-Visitors-Report
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CA: Net Impression of US as tourist destination
among Canadians who travel internationally

Overall, of which of the following destinations do you have a POSITIVE impression? / Now which of the
following destinations do you have an overall NEGATIVE impression? (NET total displayed)

——|nternational travelers ——Nat rep

OV. 5' 202 W
election

YouGov Destinationlndex. January 1, 2024 - August 18, 2025.

CA international travelers: Planning an international trip in next 12 months (n> 100). Data displayed reflects a 4-week moving average. Explore destination tracking



https://business.yougov.com/product/brandindex/destinationindex?utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2025-09-US-TTRA-International-Visitors-Report
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CA: Consideration of US as tourist destination
among Canadians who travel internationally

When you are in the market next to plan a holiday or a fun day our for yourself / your family, which
destinations would you consider? (% considering)

——|nternational travelers ——Nat rep

ov. 5, 202
election

Jan-25

YouGov Destinationlndex. January 1, 2024 - August 18, 2025.

CA international travelers: Planning an international trip in next 12 months (n> 100). Data displayed reflects a 4-week moving average. Explore destination tracking



https://business.yougov.com/product/brandindex/destinationindex?utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2025-09-US-TTRA-International-Visitors-Report
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Which of the following best describes your level of viewership of The FIFA World Cup?
(% of nat rep)

Global average
UAE

India
Indonesia
Germany
Mexico
Sweden
Hong Kong
Poland
Australia
GB
Singapore
Denmark
Spain

Italy
Canada

France
s

= | usually watch most or all of the games | usually watch some of the games = | don't usually watch much m| don't care

YouGov Surveys: June 13 - July 7, 2025. Re-weighted after removing "Don't know" responses. Each market: n> 450.
Nat rep from each market (IN & MX: Urban representative; ID & HK: Online representative).
Global average = unweighted average of 17 markets.

Request FIFA World Cup data


https://business.yougov.com/sectors/travel-tourism?marketo=contact&utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2025-09-US-TTRA-International-Visitors-Report
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How often, if ever, do you travel more than 2 hours to attend a sporting event as a spectator?
(% of nat rep)

Global average
UAE

India
Indonesia
Australia
Mexico
Sweden
Hong Kong
Poland
Canada
Spain
Singapore
GB
Germany
France
Italy
Denmark

® Annually or more Once every fewyears = Very rarely mNever

YouGov Surveys: June 13 - July 7, 2025. Re-weighted after removing "Don't know" responses. Each market: n> 450.
Nat rep from each market (IN & MX: Urban representative; ID & HK: Online representative). Request FIFA World Cup data
Global average = unweighted average of 17 markets.


https://business.yougov.com/sectors/travel-tourism?marketo=contact&utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2025-09-US-TTRA-International-Visitors-Report
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The 2026 FIFA World Cup will be hosted by three nations: Canada, Mexico, and the United States. If
you were to attend a 2026 World Cup match, which host country would you most prefer to visit?
(% of nat rep)

Global average
us

India

UAE
Indonesia
Italy
Australia
Poland
Spain
Sweden
France

GB
Singapore
Germany
Hong Kong
Denmark
Mexico
Canada

mUnited States mCanada =Mexico uNo preference

YouGov Surveys: June 13 - July 7, 2025. Each market: n> 500. Nat rep from each market (IN & MX: Urban representative; ID & HK: Online representative).
Global average = unweighted average of 17 markets.
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The 2026 FIFA World Cup will be hosted by three nations: Canada, Mexico, and the United States. If
you were to attend a 2026 World Cup match, which host country would you most prefer to visit?
(% of annual sports travelers)

mUnited States ®=mCanada =Mexico =No preference

Global average
us
Australia
India
Indonesia
ltaly

UAE
Poland
France
Singapore
Sweden
Spain
Germany
GB
Denmark
Canada
Mexico

YouGov Surveys: June 13 - July 7, 2025. Annual sports travelers in each market: n>100. Hong Kong not displayed due to sample of 99.
Global average = unweighted average of 17 markets. Request FIFA World Cup data


https://business.yougov.com/sectors/travel-tourism?marketo=contact&utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2025-09-US-TTRA-International-Visitors-Report
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66% of global sports travelers support their
country's team playing in World Cup, 10% oppose

Do you support or oppose your national team participating in all matches of the 2026 FIFA World Cup,
including those held in the US?

= Yearly sports travelers - Global average m Global average

Strongly Somewhat Neither support Somewhat Strongly Don't know No opinion
support support nor oppose oppose oppose

YouGov Surveys: June 13 - July 7, 2025. Re-weighted after removing "l don't follow FIFA at all" responses. Request FIFA World Cup data
Global average of 18 markets: n> 13,000. Annual sports travelers: n> 3,600.


https://business.yougov.com/sectors/travel-tourism?marketo=contact&utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2025-09-US-TTRA-International-Visitors-Report
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US World Cup visitors more likely to be 25-44, male, from APAC and UAE

M US World Cup visitors M Global average

Age Gender Region
(% of US World Cup visitors)
= Male =Female 48%

42%

35%
3% 32% 32%
28%
21%
" 1e% 17% 18%
159 16%
12% 13% o*y
II N 6% 6%
APAC&  Europe  UAE  US, MX
18-24  25-34 3544 4554 Australia & CA

YouGov Surveys: June 13 - July 7, 2025. US World Cup visitors: Prefer US or have no preference for World Cup host, travel for sport annually, have a passport, and usually watch games.
US World cup travelers: n> 950; Global average: n> 110,000
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