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based on consumer scores of consideration, 
quality and value.
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Foreword
In today’s challenging economic climate, where rising living costs continue 
to put pressure on household budgets, consumers are making more 
considered choices about where they shop. Grocery stores are at the heart 
of this daily decision-making, balancing affordability, quality, and service to 
meet evolving customer expectations.

This report unveils the latest rankings of the top grocery stores, offering 
valuable insights into how retailers are performing in a landscape shaped by 
inflation, shifting shopping habits, and the increasing demand for value.”

Kenton Barello 
Vice President, YouGov America
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Key takeaways
Topping the tables
Walmart leads grocery store 
consideration by a wide margin, 
with 63.3% of US adults saying 
they would consider the brand 
for their next shopping trip.

Best bang for the buck
Walmart also ranks top for 
Value with a net score of 
42.0, but ALDI and Costco are 
also viewed as offering a 
good deal for shoppers.

Generational grocery gaps 
Gen Z are most likely to say 
grocery shopping is boring, and 
are turning to online options like 
Amazon Fresh.

Quest for quality
Whole Foods Market is 
perceived as offering the best 
quality with a net Quality score 
of 36.5, beating out Target and 
Trader Joe’s.

Most improved year-on-year
Amazon Fresh is gaining the 
most ground among shoppers, 
with consideration reaching 
12.0%, a 48% increase from the 
previous year.
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Rank Store Consideration (%)

1 Walmart 63.3

2 Target 42.5

3 ALDI 32.8

4 Costco 31.8

5 Kroger 23.9

6 Sam's Club 22.8

7 Trader Joe's 20.5

8 Whole Foods Market 15.9

9 Publix 13.3

10 Amazon Fresh 12.0

6

Top ranked grocery 
stores based on 
consideration

YouGov BrandIndex US (Feb 1 2024 – Jan 31 2025). Gen pop. n>22,400. To qualify as top ranked, brands have held 
tracked scores for at least 6 months (183 days). 
Question: When you are in the market next to purchase groceries, from which of the following would you consider 
purchasing?

US grocery store rankings 2025 Consideration rankings Value and quality rankings Profiling main grocery shoppers Attitudes across generations
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▲ ▼ 

Store Consideration (%)

Walmart 61.6 ▲

Target 42.0 ▲

Costco 35.4 ▲

ALDI 29.5 ▲

Kroger 24.6 ▲

Sam's Club 22.6 ▲

Trader Joe's 20.2 ▲

Whole Foods Market 18.0 ▲

Amazon Fresh 14.9 ▲

Publix 13.6 ▲

US grocery store rankings 2025 Consideration rankings Value and quality rankings Profiling main grocery shoppers Attitudes across generations

Top ranked grocery stores based on consideration

Store Consideration (%)

Walmart 64.6 ▲

Target 42.9 ▲

ALDI 35.5 ▲

Costco 28.9 ▲

Kroger 23.3 ▲

Sam's Club 23.0 ▲

Trader Joe's 20.8 ▲

Whole Foods Market 14.2 ▼

Publix 13.1 ▲

Amazon Fresh 9.5 ▼

Rank

1

2

3

4

5

6

7

8

9

10

Men Women
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Rank

1

2

3

4

5

6

7

8

9

10

Gen Z

Store Consideration 
(%)

Walmart 63.2 ▲

Target 49.4 ▲

Costco 30.3 ▲

Amazon Fresh 25.8 ▲

ALDI 22.6 ▼

Whole Foods Market 19.8 ▲

Trader Joe's 19.4 ▲

Kroger 19.1 ▼

7-Eleven 18.0 ▲

Sam's Club 15.0 ▼

Millennial 

Store Consideration 
(%)

Walmart 62.8 ▲

Target 50.2 ▲

Costco 33.2 ▲

ALDI 29.7 ▲

Kroger 23.8 ▲

Sam's Club 23.0 ▲

Amazon Fresh 21.5 ▲

Trader Joe's 20.4 ▲

Whole Foods Market 19.7 ▲

7-Eleven 14.7 ▲

Gen X 

Store Consideration 
(%)

Walmart 64.0 ▲

Target 44.7 ▲

ALDI 37.3 ▲

Costco 29.8 ▲

Kroger 26.3 ▲

Sam's Club 24.6 ▲

Trader Joe's 21.3 ▲

Whole Foods Market 15.5 ▲

Publix 14.7 ▲

Safeway 10.0 ▲

Baby Boomer 

Store Consideration 
(%)

Walmart 63.3 ▲

Target 35.7 ▼

ALDI 35.5 ▲

Costco 31.7 ▲

Kroger 24.2 ▲

Sam's Club 24.2 ▲

Trader Joe's 20.5 ▲

Publix 14.9 ▲

Whole Foods Market 13.1 ▼

BJ's Wholesale 9.1 ▲

Top ranked grocery stores based on consideration
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Most improved 
grocery stores 
based on 
consideration

YouGov BrandIndex US ( ). Gen pop. n>20,800. To qualify as top improvers, brands have held 
tracked scores for at least 18 months (548 days). 
Question: When you are in the market next to purchase groceries, from which of the following would you consider 
purchasing?

US grocery store rankings 2025 Consideration rankings Value and quality rankings Profiling main grocery shoppers Attitudes across generations

Rank Store 2025 
Consideration (%)

2024 
Consideration (%)

Change in 
consideration

1 Amazon Fresh 12.0 8.1 +3.9

2 Target 42.5 39.6 +2.9

3 Walmart 63.3 60.9 +2.4

4 Costco 31.8 29.8 +2.0

5 Shoprite/Wakefern 7.0 5.0 +2.0

6 7-Eleven 7.6 5.7 +1.9

7 Fresh Market 6.9 5.1 +1.8

8 Shop 'n Save 4.0 2.7 +1.3

9 Whole Foods Market 15.9 15.0 +0.9

10 BJ's Wholesale 8.7 8.0 +0.7
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Store Value (net)

Walmart 42.0

ALDI 38.6

Costco 35.1

Target 29.2

Sam's Club 25.0

Kroger 17.5

Trader Joe's 14.8

BJ's Wholesale 11.0

Save A Lot 8.9

Amazon Fresh 8.4

US grocery store rankings 2025 Consideration rankings Value and quality rankings Profiling main grocery shoppers Attitudes across generations

Top ranked grocery stores based on value and quality

Store Value (net)

Whole Foods Market 36.5

Target 35.4

Trader Joe's 35.3

Costco 35.2

ALDI 28.2

Kroger 27.7

Sam's Club 22.4

Walmart 22.1

Publix 21.9

Amazon Fresh 17.4

Rank

1

2

3

4

5

6

7

8

9

10

Value Quality
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Explore more data YouGov Profiles USA (Accessed: 2025-02-09, 52-week average.) n>67,800
Main grocery shoppers: Those who answered “I am the sole grocery shopper in my household”

of Americans say 
they are the sole 
grocery shopper in 
their household.

50%

of sole grocery shoppers 
agree: “When I go shopping I 
usually stick to a strict 
budget,” compared to 53% of 
gen pop.

US grocery store rankings 2025 Consideration rankings Value and quality rankings Profiling main grocery shoppers Attitudes across generations

Who are America’s sole grocery shoppers?

Gen pop

Sole grocery shoppers

Generation

56%Gender

Parental status

13%

29%
26%

30%

3%

17%

28% 26% 27%

2%

Gen Z Millennials Gen X Baby
Boomers

Silent
Generation

26%

33%

41%

24%

34%

43%

At least one child under 18

At least one child over 18

Neither a parent nor
guardian

58%

42%

51%

49%

Female

Male

https://business.yougov.com/product/profiles?utm_
medium=pdf_link&utm_source=whitepaper&utm_ca
mpaign=WP-2025-03-US-grocery-store-rankings
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What are online grocery shoppers buying?

Explore more data YouGov Profiles USA (Accessed: 2025-02-09, 52-week average.) n>600
Online grocery shoppers: Those who answered “I am the sole grocery shopper in my household” AND grocery shopping mode is online for home 
delivery or curbside pickup.

US grocery store rankings 2025 Consideration rankings Value and quality rankings Profiling main grocery shoppers Attitudes across generations

Online grocery shoppers Gen pop

What type of groceries or household items have you purchased in the past 30 days? (Top 10)

87% 86% 83% 80% 78% 76% 74% 70% 66%

55%

80%
75% 77%

68% 71% 70%
65%

53% 52%
46%

Fruits and
Vegetables

Bread / baked
goods

Dairy products Frozen foods Eggs Non-perishable
items (cereals,
pasta, spices,

condiments, etc.)

Household
supplies (paper
towel, cleaning
products, etc.)

Frozen meat and
Seafood

Personal care
items (shampoo,

body wash,
lotion, etc.)

Non-alcoholic
beverages

35% of sole grocery shoppers shop online or via curbside pickup (compared to 19% of gen pop). 
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Explore more data YouGov Profiles USA (Accessed: 2025-02-09, 52-week average.) n>600
Online grocery shoppers: Those who answered “I am the sole grocery shopper in my household” AND grocery shopping mode is online for home 
delivery or curbside pickup.

US grocery store rankings 2025 Consideration rankings Value and quality rankings Profiling main grocery shoppers Attitudes across generations

Driving traction with 
online grocery shoppers

Which stores have you ordered groceries 
from online in the past 90 days? (Top 10)

Why do you shop for groceries online? (Top 10)

What would enhance your online grocery 
shopping experience? (Top 5)

46%

44%

36%

35%

24%

21%

20%

19%
19%
18%

Fast delivery of groceries

Free shipping / delivery

Don't have time to go to the store

Easy payment methods

Low price

High quality products
Exclusive offers on products
Good customer support
Good loyalty programs

Preferred brands available online

Notifications of 
product availability

Product comparison 
function

Product search and 
filters

More in-depth product 
information

Reviews from buyers

64%

34%

19%

14%

12%

9%
9%
6%
7%
4%

42%

26%

24%

23%

21%

Publix
Costo
Safeway
None of these
ALDI
Sam’s Club

Kroger

Target

Amazon

Walmart
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Gen Z find grocery shopping boring; 
Millennials opt for frequent, well-planned shopping trips

Explore more data

YouGov Profiles USA (Accessed: 2025-03-05, 52-week average.) n>37,640
Statements agreed with about supermarkets. Percentage agreed.
Green and red arrows indicate statistically significant differences from Gen Pop average.
Degrees of statistical significance ▲ p<.001  ▲ p<.05  ▼ p<.001 ▼ p<.05  

US grocery store rankings 2025 Consideration rankings Value and quality rankings Profiling main grocery shoppers Attitudes across generations

Gen Z Millennials Gen X Baby Boomers All

“Grocery shopping is boring” 40.5% ▲ 37.6% ▲ 36.2% ▼ 33.6%▼ 36.9%

“When I go to a supermarket, I only buy 
what I need.” 59.9%▲ 53.6%▲ 49.4%▼ 45.4%▼ 52.1%

“I like to plan my weekly shop” 58.8% 61.9%▲ 56.8%▼ 59.0% 59.3%

“I prefer shopping ‘little and often’ as 
opposed to ‘big and less often’” 49.6%▲ 51.1%▲ 45.7%▼ 47.9%▼ 48.8%

https://business.yougov.com/product/profiles?utm_
medium=pdf_link&utm_source=whitepaper&utm_ca
mpaign=WP-2025-03-US-grocery-store-rankings
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Gen X most likely to buy on impulse; Baby Boomers skip 
the Saturday lines and hunt for special offers

Explore more data
YouGov Profiles USA (Accessed: 2025-03-05, 52-week average.) n>37,640
Statements agreed with about supermarkets. Percentage agreed.
Green and red arrows indicate statistically significant differences from Gen Pop average.
Degrees of statistical significance ▲ p<.001  ▲ p<.05  ▼ p<.001 ▼ p<.05  

US grocery store rankings 2025 Consideration rankings Value and quality rankings Profiling main grocery shoppers Attitudes across generations

Gen Z Millennials Gen X Baby Boomers All

“Each time I go to a supermarket I end up 
buying things which I wasn’t intending to.” 60.9%▼ 63.2%▲ 63.4%▲ 62.9% 62.7%

“I’m usually looking for the lowest prices 
when I go shopping.” 76.4% 75.7% 78.0%▲ 74.7%▼ 75.9%

“Saturday is my grocery shopping day.” 40.5%▲ 34.4%▲ 21.1%▼ 10.7%▼ 26.0%

“I’m always on the lookout for 
special offers.” 76.3%▼ 78.9%▼ 82.1%▲ 84.7%▲ 80.5%

https://business.yougov.com/product/profiles?utm_
medium=pdf_link&utm_source=whitepaper&utm_ca
mpaign=WP-2025-03-US-grocery-store-rankings
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Methodology

Explore brand tracking

In this report, we have highlighted the top performing grocery stores that are 
winning over residents of the United States based on consideration, value and 
quality scores. This data is sourced YouGov’s always-on brand tracker, YouGov 
BrandIndex. 

• Consideration scores are based on respondents’ answers to: “When you are in 
the market next to purchase groceries, from which of the following would you 
consider purchasing?

• Value scores are net, based on respondents’ answers to: “Which of the 
following grocery stores do you think represents GOOD VALUE FOR MONEY? 
By that we don't mean "cheap," but that the brands offer a customer a lot in 
return for the price paid. / Now which of the following grocery stores do you 
think represents POOR VALUE FOR MONEY? By that, we don't mean 
"expensive," but that the brands do not offer a custom much in return for the 
price paid.

• Quality scores are net, based on respondents’ answers to: “Which of the 
following grocery stores do you think represents GOOD QUALITY? / Now 
which of the following grocery stores represents POOR QUALITY?

191919

Get in touch

To qualify as a top ranked brand, brands must have scores available for at least 
183 days between February 1st 2024 and January 31st 2025. A minimum base size 
of 300 (N) is required. 

To qualify as a most improved brand, brands must have scores for at least 18 
months (548 days) between February 1st 2023 and January 31st 2025. Top 
improvers are ranked based on the change to their consideration scores. In 
cases where the change in scores is the same, the current scores are used as a 
secondary metric to determine their ranking. A minimum base size of 300 (N) is 
required.

The profile deep dive in this report was powered by YouGov Profiles – an ever-
growing source of living consumer data, with 2+ million data variables from 
YouGov’s 28+ million global panelists. The data used in this report was accessed 
via Profiles+ USA on 2025-02-09 and 2025-03-05. Data shown reflects a 52-week 
average.

Throughout the report, each generation is defined as: Gen Z (1997-2007), 
Millennial (1981-1996), Gen X (1965-1980), and Baby Boomer (1946-1964). 

US grocery store rankings 2025

The insights in this report come from YouGov BrandIndex and YouGov Profiles.
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Build a
complete picture
of your brand
Gain a real understanding of your brand health and 
performance against top competitors in your industry 
with YouGov's brand and campaign tracking solutions. 

Track key metrics, measure campaign effectiveness, and 
access real-time insights into what people think, feel, and 
say about your brand.

https://business.yougov.com/product/brandindex?utm_me
dium=pdf_link&utm_source=whitepaper&utm_campaign=
WP-2025-01-Global-Best-Brands-2025
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