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The elephant in the room: the TikTok ban

Congress recently passed a law that will either force a sale of TikTok to an American company
within the next year, or ban its use in the U.S. Do you support or oppose this law?

46% 45%

Supportban Oppose ban Notsure

B TikTok users M Gen pop

YouGovSurveys: April 26,2024
TikTok users: Members of TikTok (n> 1,200)
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TikTokers aren't worried

A year from now, do you think that TikTok will...?

27% 27%

Be banned in the U.S. Have been sold to an American company Neither of the above

M TikTokers M Gen Pop

YouGovSurveys: April 26,2024
TikTok users: Members of TikTok (n> 1,200)
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TikTok's rapid rise

Weekly TikTok usage among Americans

ey, &y

YouGov Profiles USA: March 2021, March 2022, March 2023, March 2024
Weekly TikTok users (18+) (n>32,100)
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TikTok’s shifting demographics

Weekly TikTok users, by age group Monthly household disposable income

45%
36%

35%
° 32% 309

30%
21% 0
I T I l i i

Up to $1,000 $1,001 to $2,500+ Prefernotto
$2,499 say

25%
19%
16% 13%
Bl e

18-24 25-34 35-44 45-54

m 2022 m2024
m Weekly TikTok users B Gen pop

YouGov Profiles USA: March 2022, March 2024
Weekly TikTok users (18+) (n>32,100), Weekly TikTok posters/commenters (18+) (n>5,500)
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What influences TikTokers?

Ve Following For You Q

4%

of weekly TikTok users
agree “Advertising helps
me choose what to
buy” versus 46% gen

Pop.

YouGov Profiles USA: March 2024
Weekly TikTok users (18+) (n>2,500)

Ly

of weekly TikTok users
agree “| trust products
recommended

by celebrities or
influencers” versus

27% gen pop.

59%

of weekly TikTok users
agree “| tend to make
impulsive purchases”
versus 45% gen pop.
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Is TikTok Shop gaining traction?

Which of the following statements best describes your
experience with TikTok Shop? 1

® | have purchased something from TikT ok shop

® | have browsed TikTok Shop, but have never purchased anything
® | am aware of TikTok Shop but have never visited

= | have never heard of TikTok Shop

1. YouGovSurveys, March 29-30, 2024

Members of TikTok (n>475)

2. YouGovSurveys, March 29-30, 2024

Members of TikTok aware of TlkTokShop (n>325); “Notsure” responses excluded

Compared to other ecommerce platforms,
I think sellers on TikTok Shop are...?2

42% 42%

40% 39% 41%

37%
19%
16% I

More trustworthy

As trustworthy Less trustworthy

B Men H Women ™Al
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What's driving TikTok Shop purchases?

Why TikTok users would buy from TikTok Shop

Coupons or special discounts [N, 58%
To support a small business [N a5%
A creator you follow makes money from your purchase [NNGNN 25%
Community interaction and engagement |GG 17%
Products on TikTok Shop are trendier NG 17%

The ability to stay in the TikTok app [N 15%

YouGovSurveys, March 29-30, 2024
Members of TikTokaware of TikTok Shop (n>400)




10 Inside the TikTok Era YouGov

Which brands are winning with
TikTokers?

Brand name Weekly TikTok users Difference

Nike 51.0% . 17.4
McDonald's

Smirnoff*

Dove
PlayStation
Dior
Adidas
Target

Amazon Fresh

YouGovBrandindex USA, March 1, 2023 —February 29, 2024

WeeklyTikTok users (18+) (n>750)

*Alcohol brands measured among survey respondents aged 21+

Categories considered: Beauty, charities& NGOs, beer & seltzer, s pirits, snacks, household & personal care, banking & investment, retail stores, fashion, QSR and consumer electronics.
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