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Published March — April ‘25


https://insights.yougov.com/shoppers-in-central-and-eastern-europe-dont-miss-out-on-them/
https://insights.yougov.com/understanding-the-aging-shopper-perspective/
https://insights.yougov.com/young-shoppers-3-ways-to-catch-them-where-you-can/
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Behavior Change Spring 2025 edition

Spring ‘25
edition
The power of choice:

Shopper
perspectives
in times of
turmoil

‘
™y

02 April 2025
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Need-to-Know
Topics

yougov.com/business

EU-21 report available for purchase end of May — new webinar June 3

Fall ‘24 webinar on demand

1 Household
fundamentals

v

- Budget situation
- Societal concerns
« Shopping preferences

Variety
seeking

« Minimalism vs. Maximalism
» New product exploration
- Top categories for discovery

YouGov

Budget
management

2

v

+ Cost-of-Living influence

« Price reflex

+ Coping strategies

- Total budget management
+ Saving and spending

Shopper
activism
v

- Sense of political instability
- Emergency stock at home
« Impact-driven actions

- Boycotting tendencies

- Brands considered

Lifestyle &
behavior

v

+ Influencing trends
« Lifestyle changes
+ Holiday planning

+ FMCG & holidays

Retailer
collaboration

v

« Main retailer & channels
« Retailer requirements for:
« Product discovery
« Non-food categories
- Additional services
- Lifestyle change
« Shopping convenience; Al



https://business.yougov.com/content/50790-behavior-change-webinar-catch-them-where-you-can-fall-2024

4 Scope

Shifting household habits

YouGov

About the Behavior

Change reports

+ Half yearly report that details how FMCG shoppers’

needs, choices and preferences evolve in an

ever-changing context

 9th edition, >105,000 shoppers surveyed

« Spanning 21 countries in Europe

YouGov

Behavior Change Fall 2024 edition

Catch them where you can:
Shifting
household
habits

01 Apri 2025
yougov.comib

Home is where the heart is:
Shifting
household
habits

- Gurmany

B August 2024

Scope: 21 countries

WSE

Austria France

Belgium Italy

Switzerland Netherlands

Germany Norway

Denmark Sweden

Spain UK
»

CEE

Bulgaria Poland

Czech Republic Romania

Croatia Serbia

Hungary Slovakia

Ukraine (new)
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Upcoming

Planned

umer Need

MAY/JUNE

Brand Footprint
Europe in focus

Ranking of most chosen brands
Shopper Perspectives Papers

FALL 25 (TBC)

Needs Mapping and Trend Galaxy
Key markets in Europe

Needs and trend quantification (cooperation)
Report, TBC

OCTOBER

Who Cares Who Does
Sustainability & Health

Key concerns, actions and purchase behavior
Report & webinar

NOV ‘25

Behavior Change Fall ‘25
Households & their choices in context

21 markets
Report, webinar
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