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The internet generation - an
unmatched presence online
INnternet browsing per week

0%
Less than 1 hour per week  guu 1o

1-5 hours per week L)

9%

6-10 hours per week

I 13 %
1115 hours Per Week  p—— 16%

— T
1620 hours per week  pu——  15%

I 3%
21-25 hours per week  p—— 10%

E—— 7%
26-30 hours per week  p—— 8%

I 8%
31-35 hours per week 4%

I 67
36-40 hours per week e g0/ k"

_ O,
41-45 hours per week e — gé:

e 5%
46-50 hours per week g 1%

More than 50 T 7%
hours per week N 5%

I GenZ (2000 and later) [ Natrep

Gen Z tend to be heavy users of browsing the web.



Facebook

Instagram

YouTube

Snapchat

LinkedIn

Twitter

Pinterest

TikTok

Reddit

Other

BeReal

Tumblr

Gen Z are present on most
Social media platforms
Social Media (used at least once a month)

67%
79%

77%

64%

77%

I 56 %

I 76 %
I 28 %

I 189%
I 27 %

I 34 %
I 19%

I 32
I 18%

I 61%
I 18%

I 27 %
E 8% s

Bl 6%
B 4%

I 24 %
l 3%

EE 6%
B 2%

" Genz (2000 and later) M Natrep

Gen Z tend to have profiles on most social medias and also

in a much higher extent then the population. For example,
61% uses Tiktok compared to 18% of the population. They are
also in a high extent active on Snapchat, YouTube and Instagram.

30% of Gen Z spends 1-10 hours per week on Snapchat.
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Capturing Gen Z's attention: Online
ads and influencers play a vital role
Advertising channels that grab your attention

o Search results/website
29% o

27% recommendationsin
your browser

YouGov

17%
14%

In-store promotions

Ads on websites/apps/social 29% . I 16 %
media (pop up/banner ads etc.) IEET————— 18% SPONSOrsNiPS ey 79 |
: I 25 %, Direct mail/household m—— 13% ‘
T oMM CialS e 261 distributed ads I 24%
Advertisement via influencers  pEEEEEEEE———————— 21% Radi o) I 12%
(blogs/vlogs/social media posts) I 9% adlo COMMErCIAlS g 9%
o N 20 % Ads in printed  m——— 10 %
Ads Via eMal  — 18 magazines NN 8% ;
A
. I 197 Ads in printed m———— 9% T
Cin M A — 10% newspapers I 11%
: I 19% mE 3%
Billboard ads e 130 Other s 49

I 19%

Podcast commercials
I 7%

I Genz (2000 and later) [ Natrep

Ads on websites/apps/social media is the advertising channel that grab
Remember that in store promotions is also an important way to reac

21% (vs 9% nat rep) of Gen Z says that advertisement via influencers

32% (vs 20% nat rep) of Gen Z are more likely to engage with advertise
regular websites.

_ia'fcover YouGov Profile:
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o
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25% (vs 9% nat rep) of Gen Z says that they trust products recommended by

i
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Types of sponsorships noticed

43%

Sponsoring a social media post

22%

43%

Sponsor of user-generated content

I 24 %

I 39%
I 29 %

I 34 %

SO SO O A O N i A

I 26%
Co-branding partnership I 15%

I 26%

SPONSOr of & TV ProgramMe  — 20%

I 23%

Sponsor of a Sports team e 170

I 17 %

Sponsor of a venue ——y Y

B 3%
Other m 2%

W GenZ (2000 and later) M Natrep pggp

v
Most noticed sponsorships among Gen Z are spgmwcf uw@eneratedw
content (33% vs. 18% nat rep) like YouTube vm‘eo@‘ar Podcas{“rthe-rmorﬁ'
social media sponsorships (22% vs. 13% nat rep Iso nt a way -
brands to grab the attention of the Gen !o nsumer base online
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Thank you

Living Consumer Intelligence.
Dataset used: Profiles+ 2023-05-21 N = 2424 (Gen Z born in 2000 or later) Make up 8% of the total population

YouGovis aninternational research data and analytics group. We have been building an ever-growing source of connected consumer
data for the past twenty years, creating the richest and most complete understanding of your customers’ complex lives. We call it
living data. Understand what 22 million+ registered panel members in over 55 markets are thinking, on over a million - and growing
— data points. Re-contact and dig deeper to plan, activate and track marketing activity with certainty, at speed, every time.

For more information, visit business.yougov.com
© 2023 YouGov PLC All rights reserved | PP0623
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