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Where next,
UK travellers?
Despite cost-of living pressures, Britons remain keen 
to take holidays both at home and abroad, but they 
are cost conscious and mindful of keeping within 
their specified budget. 

In 2023, more Brits went on holiday than in 2022. 
Where did they go? What type of trips did they take? 
How long did they stay? And what are they planning 
for 2024?

This report takes a deep dive into British travel 
behaviour over the last two years, as well as the 
future travel landscape.

Get in touch Explore more data Run a survey

https://business.yougov.com/sectors/travel-tourism?marketo=contact&utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2024-01-UKI-Travel-where-next
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https://business.yougov.com/solutions/research?utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2024-01-UKI-Travel-where-next


How the rising 
cost of living 
is impacting 
UK travel
There is heightened awareness of 
holiday price increases, and travel 
budgets have been squeezed. 

However, less than one in ten are 
likely to reduce their leisure travel 
expenditure because of the increase 
to the cost of living.
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31%
of Brits notice the price increase 
of leisure travel in 2023. 

35%
of Brits are making cutbacks to 
non-essential journeys in 2023. 

8%
of Brits have reduced spending 
on leisure travel in 2023. 

(YouGov Profiles+ Great Britain, Datasets – 
November 26, 2023, N>24,800)
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Holidays are still a priority for many 
Whilst the impact of the cost of living on holidays has been noticed, many would rather 
cut back elsewhere than compromise on a holiday.
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42%
37% 36%

26%
30%

35%

41% 42%

25% 26%

19%

30%

I am reducing my spending elsewhere
to still be able to go on holiday

I have reduced the number of holidays
that I have due to the high cost of living

I will always fit in a holiday even if I am
financially squeezed

I would rather spend money on other
things than on holidays

Attitudes to holidays in relation to the cost of living

Agree  Disagree Neither agree nor disagree

I am reducing my spending 
elsewhere to still be able to 

go on holiday 

I have reduced the number of 
holidays that I have due to 

the high cost of living

I will always fit in a 
holiday even if I am 
financially squeezed

I would rather spend 
money on other things 

than holidays

YouGov research conducted this research on October 2023, targeting 2,075 number of respondents.
(YouGov Custom Survey, UK, 13th-16th October 2023, 1,625 All who go on holiday)



The cost of travel is 
increasingly an obstacle 
Top travel obstacles centre on the cost of travel and accommodation, with 
concern elevating over the last year. Barriers relating to health and safety 
have significantly reduced post pandemic. 
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23%

12%
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Run a survey
(YouGov Global Travel Profiles, Country – 
UK, Month – Jan-Dec 2023, N>15,000) 

https://business.yougov.com/solutions/research?utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2024-01-UKI-Travel-where-next
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Budget-savvy travellers are on the rise in the UK
There has been a steady increase in the number of travellers who are cost conscious, set a budget, and stick to it.  
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40% 40% 40%

41%
40% 40% 40%

43%
42%

43% 43%
44%

45%

Q4 20 Q1 21 Q2 21 Q3 21 Q4 21 Q1 22 Q2 22 Q3 22 Q4 22 Q1 23 Q2 23 Q3 23 Q4 23

Budget traveller (i.e. I set a budget and do my best not to go over the budget)

(YouGov Global Travel Profiles, Filter – Type of traveller – Budget/Value traveller, Country – UK) 



More Brits took a 
holiday in 2023
Two thirds of Brits took a holiday 
in 2023, with both domestic and 
international travel rising. International 
travel experienced the most 
significant increase. 
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55%

30%

48%

67%

45%

55%

Any holiday (domestic or
international) taken in the

last 12 months

Any international holiday in
the last 12 months

Any domestic holiday in the
last 12 months

Holidays taken in the last 12 months

2022 2023

(YouGov Profiles+ Great Britain, Datasets – November 
27, 2022, November 26, 2023, N>62,000) Explore more data

Any holiday (domestic 
or international) taken 
in the last 12 months

Any international 
holiday in the last 

12 months

Any domestic 
holiday in the 
last 12 months

https://business.yougov.com/sectors/travel-tourism?marketo=contact&utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2024-01-UKI-Travel-where-next


The number of 
international 
holidays also 
increased
Brits took more international holidays 
last year compared to the previous year.

Compared to previous years, a third 
went on more trips in 2023, while only 
18% went on fewer holidays.
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33%

42%

18%

0% 10% 20% 30% 40% 50%

I have gone on more holidays in 2023

Stayed the same

I have gone on fewer holidays in 2023

Number of holidays in 2023 compared
to previous years

1- (YouGov Profiles+ Great Britain, Datasets – November 
27, 2022, November 26, 2023, N>71,000)

2 - YouGov research conducted this research in 
October 2023, targeting 2,075 number of 
respondents.(YouGov Custom Survey, UK, 13th-16th 
October 2023, 1,479 All those who have gone on holiday 
in 2023 or are planning to)

22%

8%

32%

13%

1 to 2 3+

Number of international holidays

2022 2023

Get in touch

Number of holidays in 2023 compared to previous years

https://business.yougov.com/sectors/travel-tourism?marketo=contact&utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2024-01-UKI-Travel-where-next
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Increased preference for short stay holidays
Looking at length of holidays planned for 2023 versus in 2022, there was an increased preference for holidays lasting less than 3 days. 
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(YouGov Profiles+ Great Britain, Datasets – November 27, 2022, November 26, 2023, N>22,000)

17%
22%

40%

52% 51%

14%
20%

42%

55% 56%

3+ weeks 2-3 weeks 1-2 weeks 3 days-1 week Up to 3 days

Length of holidays planned

2022 2023
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Flying high, but which class? 
UK travel trends report

(YouGov Profiles+ Great Britain, Datasets – November 27, 2022, November 26, 2023, N>37,000), (YouGov 
Profiles+ Great Britain, Datasets – November 27, 2022, November 26, 2023, N>21,000)

66%

27%

7%

50%
41%

9%

None 1 to 3 times More than 3 times

Frequency of flying in last 12 months

27%

5% 3% 2%

44%

8% 4% 1%

Economy Premium
Economy

Business Class First Class

Flight class used in last 12 months

Explore more data

2022 2023

https://business.yougov.com/sectors/travel-tourism?marketo=contact&utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2024-01-UKI-Travel-where-next


The world’s your oyster
More Brits travelled to Europe in 2023, but more also took mid and 
long-haul flights.
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(YouGov Profiles+ Great Britain, Datasets – November 
27, 2022, November 26, 2023, N>21,000)

21%

7% 6%

34%

13%
9%

Short-haul flight to Europe
(excluding Turkey)

Long-haul flight (eg North
America, Rest of Africa,

Australia, Asia, South America
etc.)

Mid-haul flight to Turkey,
North Africa or the Middle

East

Type of flight taken

2022 2023

Short-haul flight to Europe 
(excluding Turkey)

Long-haul flight (eg North 
America, Rest of Africa, Australia, 

Asia, South America etc.)

Mid-haul flight to Turkey, 
North Africa or the 

Middle East



50%

65%
54%

67%

I book my holidays well in advance When I’m planning my next holiday, I have at 
least one destination in mind or already 

selected

Holiday planning trends

Increased booking in advance
More than half plan their holidays well in advance and two thirds have at
least one destination in mind when they are planning their next holiday.
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(YouGov Profiles+ Great Britain, Datasets – December 4, 
2022, November 26, 2023, Filter – Nat Rep, N>27,000)

2022 2023

When I’m planning my next holiday, 
I have at least one destination in 

mind or already selected

I book my holidays well in advance
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Brits looking for travel enrichment and 
cultural immersion
On holiday, Brits want to experience the culture, learn something new and are passionate about travelling.
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(YouGov Profiles+ Great Britain, Datasets – November 26, 2023, Filter – Nat Rep, N>94,000)
Explore more data

79%

65%

56%

47%

36%

26%

Agree: “You can only ever get to know a country by experiencing its culture”

Agree: “I like to come back from holiday having learnt something new”

Agree: “I am passionate about travelling”

Agree: “When I go on holiday, I like to go off the beaten track”

Agree: “I learn the basics of a language before visiting a country”

Agree: “I like to go on holiday where activities are organised for me”

UK travel attitudes

https://business.yougov.com/sectors/travel-tourism?marketo=contact&utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2024-01-UKI-Travel-where-next
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Which destinations are most popular among Brits? 
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(YouGov Profiles+ Great Britain, Datasets – November 26, 2023, Filter – Nat Rep, N>15,000)
Explore more data

37%

33%

30%

28%

27%

Spain

Italy

Greece

United Kingdom 

Portugal

Following destinations are most popular among Brits.
 
  

https://business.yougov.com/sectors/travel-tourism?marketo=contact&utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2024-01-UKI-Travel-where-next


How type of 
travel varies 
across 
generations
Staycations have higher appeal for Baby 
Boomers and Gen X, whilst Millennials 
are more likely to want to travel abroad 
in the next 12 months.
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(YouGov Global Travel Profiles, Datasets –November 26, 
2023, Filter – Leisure travellers, Country – UK, Month – 
Jan-Dec 2023, N>222) 

Explore more data

Get in touch

60%

49%

70%

57%

62%

57%

59%

60%

48%

57%

0% 20% 40% 60% 80%

Domestic holiday

International holiday

Trip types in the next 12 months

Gen Z Millennial Gen X Baby Boomer Silent Generation

https://business.yougov.com/sectors/travel-tourism?marketo=contact&utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2024-01-UKI-Travel-where-next
https://business.yougov.com/sectors/travel-tourism?marketo=contact&utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2024-01-UKI-Travel-where-next
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Gen Z are more likely to be responsible and 
adventurous travellers 
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(YouGov Global Travel Profiles, Filter – UK Leisure travellers, Country – UK, Month – Jan-Dec 2023, N>222) 

Luxury traveller: i.e. tend to fly business or first-class and stay in 5-star accommodations
Budget/Value traveller: i.e. I set a budget and do my best not to go over the budget
Responsible traveller: i.e. wellness focused, environmental impact, culturally minded
Adventurous traveller: i.e. my main priority in traveling is exploring the destination, outdoors focused activities
All-inclusive/package traveller:(i.e. cruises or other all-inclusive travel packages
Weekend traveller: i.e. 3-day weekend trips

7% 5% 4% 3% 3%

26%

33%

42% 42%
39%

9% 9% 8% 8%

15%

4%
8% 10% 10% 12%

21%
16% 14% 12%

5%7% 8% 7% 8% 9%

Silent Generation Baby Boomer Gen X Millennial Gen Z

Type of traveller by age group

Luxury traveller Budget traveller Responsible traveller Adventurous traveller All-inclusive/package traveller Weekend traveller
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Gen Z typically favour beach holidays and city breaks
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(YouGov Profiles+ Great Britain Datasets - November 27, 2022, November 26, 2023. Filter – Gen Z Leisure 
travellers, N>1,300)

2022 2023

31%
33%

31%

17%
14%

8%

4%
1% 0%

41%

37%
34%

22%

11%
9%

4% 3% 3%

City breaks Beach (relaxing) Combined relaxing
and sightseeing

Culture and history Multi-centred
holidays

Shopping holiday Escorted group
tours, coach tours

Sailing/boating Cruise

Gen Z holiday types
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And are influenced by climate, cost, and culture
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(YouGov Profiles+ Great Britain Filter – Gen Z Leisure travellers, N>2,000)

2022 2023

27%

24%

25%

20%

12%

30%

26%

26%

22%

13%

0% 5% 10% 15% 20% 25% 30% 35%

The temperature/climate of my holiday destination

Recommended by someone

Culture and historical sites in/near my holiday destination

Low cost (e.g., cheap flights, hotels, activities, etc.)

Availability of transportation to my holiday destination (e.g., direct flights/train/etc.)

What influenced your choice of most recent holiday destination?

Explore more data

https://business.yougov.com/sectors/travel-tourism?marketo=contact&utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2024-01-UKI-Travel-where-next


Future outlook
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Where next for British travellers?
Both home and away are on the horizon, two thirds are planning to go 
overseas, and three quarters are planning a staycation in the next 12 months.
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(YouGov Global Travel Profiles, Filter – Trip types in 
N12M domestic OR international, Country – UK, Month – 
Jan-Dec 2023, N>18,000) 

74%

66%

7%
5%

Trip types planned in the next 12 months

Domestic holiday International holiday Domestic business trip International business trip

Get in touch

https://business.yougov.com/sectors/travel-tourism?marketo=contact&utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2024-01-UKI-Travel-where-next
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(YouGov Global Travel Profiles, Filter – Trip types in 
N12M domestic OR international, Country – UK, Month – 
Jan-Dec 2023, N>18,000) 

Get in touch

Among those who are planning to 
take a trip in the next 12 months, 
57% anticipate taking 2 to 4 trips.

21%

57%

11%

1 2 to 4 5 or more

Number of trips planned in the next 12 months

https://business.yougov.com/sectors/travel-tourism?marketo=contact&utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2024-01-UKI-Travel-where-next
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City breaks, sightseeing, or beach?
Future favourite holiday types for Brits include a mix of culture, sightseeing, socialising and relaxing.   
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(YouGov Global Travel Profiles, Filter – Trip types in N12M domestic OR international, Country – UK, Month – Jan-Dec 2023, N>18,000) 

9%

16%

17%

21%

27%

32%

39%

43%

47%

48%

Cruise

Camping/caravanning

Multi-destination holidays

Physical activities

Lakes/mountains/countryside (excluding winter sports)

Culture and history

Visit friends and family

Beach (relaxing)

Combined relaxing and sightseeing/activity holidays

City breaks

Future favourite holiday types

Run a survey

https://business.yougov.com/solutions/research?utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2024-01-UKI-Travel-where-next
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Online plays a key role in holiday planning 
and accommodation booking
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(YouGov Global Travel Profiles, Filter – Trip types in N12M domestic OR international, Country – UK, Month – Jan-Dec 2023, N>18,000) 

Searching online, recommendations from family and friends, travel websites, blogs and social media 
are top resources used when planning a holiday.
 
  

57%

46%

23%
18% 18%

Online random
search

Information
from

friends/family

Information
from

specialised
travel

shopping
websites

Information
from travel

blogs

Social media
platforms

Methods used to help plan a holiday

19%

32%

32%

37%

50%

0% 20% 40% 60%

I usually try to stay with family or
friends

Book via online travel
website/agency offering multiple…

Book via tour operators

Book directly on official hotel
website

Book via online accommodation
website

Booking methods used when booking 
holiday accommodation

Social 
media 

platforms

Information 
from travel 

blogs

Information 
from 

specialised 
travel 

shopping 
websites

Information 
from friends/ 

family

Online 
random 
search

Book via online accommodation 
website

Book directly on official hotel 
website

Book via tour operators

Book via online travel website/agency 
offering multiple travel products

I usually try to stay with family or 
friends



What type of accommodation 
appeals to Brits?
When taking a holiday, most Brits prefer staying in hotels.
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(YouGov Global Travel Profiles, Filter – Trip types in 
N12M domestic OR international, Country – UK, Month – 
Jan-Dec 2023, N>18,000)

Get in touch

26%

28%

39%

42%

44%

Staying with family/friend

Bed & breakfast

Rented apartment/house

Luxury hotel/condominium/resort (4 or 5 star)

Standard hotel/motel/condominium (3 star or below)

Types of accommodation typically used

https://business.yougov.com/sectors/travel-tourism?marketo=contact&utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2024-01-UKI-Travel-where-next
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Want a deeper 
analysis? 

With YouGov Profiles, you can 
dig deeper into the media 
consumption habits and 
attitudes of virtually any 
target audience including:

• Customers of a 
particular brand

• Category considerers
• Affinity audiences

For trending insights, run a 
YouGov Surveys to get quick 
answers to inform your media 
strategy:

• Self-serve and 
Serviced surveys

• Granular audience targeting
• Results in as little as 

24 hours

Explore more data Run a survey
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