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The Pirates vs The
Sports piracy is not a new problem for the industry, but with the advent of new Premier League
technological solutions for illegally watching sport, and increasing cost of il
subscriptions for fans, the issue is becoming more pressing for the sports
industry to tackle. B ( Fotow
In collaboration with Unofficial Partner Productions for their hit podcast series Episodes
‘The Pirates vs The Premier League’, YouGov conducted research to gain a _
better understanding of the current sports piracy landscape in the UK. 4% Evioodes at
In this report, YouGov sets out to understand the true scale of the problem, as 7/ Episode 1~ A Cold Thursday Night
well as the profile, behaviours and attitudes of those who are engaging in this
illicit activity.
We explore the demographic make up of sports pirates, what sports content D O M - (>
they are watching, the methods through which it is being done, as well as their
level of concern of any threats of legal action against them. ‘ E(f”d b e
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cantrust. According to Pew Research,
YouGov consistently outperformed
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markets for a deeper understanding of
consumers, brands, industries and
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Scale of the piracy problem is , , ,
Have you watched live sport through an illegal broadcast feed in

bigger than preViOUSIy the last six months?
thought, with at least 4.5m UK

adults having watched sports
illegally in the last six months

Yes 8.70%

Don't know 6.90%

No 84.40%

Source: YouGov UK Omnibus, 34 October 2023
Base: 2000 Nationally Representative Adults (16+)
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Sports pirates skew younger,
however those in older age
groups are also engaging in this
activity. They are more likely to
belong to higher socio-
economic groups, suggesting
affordability of subscriptions

is not the only driver of

this activity.

Source: YouGov UK Omnibus, 34 October 2023
Base: 2000 Nationally Representative Adults (16+)
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Have you watched live sport through an illegal broadcast feed in
the last six months? Yes

Age

18-24

25-34

35-44

45-54

55+

. 19 %
N 13%
I 1%
N s

B 3%

Social grading

ABC1

C2DE
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Football is the dominant
property for pirates, reflecting
its dominance in the UK
sporting landscape.Combat

Which of the following sports have you watched an illegal
broadcast of in the last six months?

Sports also rank highly for TV Streaming lllegal broadcasts

illegal broadcasts, where there 1 Football Football Football = 73%

IS a prominence of pay-per-view 2 Cricket Boxing Boxing = 24%

events, demanding high one-off

fees from fans 3 Motorsports Motorsports MMA - 15%
4 Tennis Cricket Motorsports € 12%
5 Rugby Union Rugby Union American Football 4= 9%

Source: YouGov UK Omnibus, 34 October 2023 Explore sport intelligence >

Base: 2000 Nationally Representative Adults (16+)
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The use of Firestick devices is
now widespread, with this
being the chosen method for
older sports pirates.1in 4

are also watching sport
illegally in public places, such
as pubs or coffee shops.

Source: YouGov UK Omnibus, 34 October 2023
Base: 2000 Nationally Representative Adults (16+)
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Which of the following sports have you watched an illegal
broadcast of in the last six months?

Method of pirating live sport

44%
39%

26%

Free IPTV device  Pub or
website  / Firestick coffee shop

25%

Social
media
stream

IPTV / Firestick user age

18-24

25-34

35-44

45-54

55+

N 24%

N 27%
RN 20%
DN 57%
N 60%
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Accessibility and affordability
are the two main drivers given
for this behaviours, with1in 3
sports pirates also paying for a
Sky Sports subscription. Older
sports pirates are the least
concerned by the threat of
legal action for engaging in
this behaviour.

1in3

sports pirates also pay for a
Sky Sports subscription

(twice as likely as average person)

Source: YouGov UK Omnibus, 34 October 2023
Base: 2000 Nationally Representative Adults (16+)
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Why do you watch sports illegally?

| couldn't afford to watch on the legitimate platform
T 42%
What | wanted to watch wasn't available in the UK
T 40%

| was watching with someone else who accessed the broadcast
T 32%

| could afford to watch the event on the legitimate platform, | just didn't want to

T 1e%

As a pirate of live sport, how concerned are you by the threat of
legal action for streaming sports illegally?

18-24 25-34 35-44 45-54 55+

Concerned 38% 48% 22% 17% 12%
Not concerned 57% 44% 58% 77% 77%
Don’t know 6% 8% 20% 7% 1%



Speak tosales » Explore sport intelligence



https://business.yougov.com/sectors/sports?marketo=contact&utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2023-12-UKI-Sport-piracy-landscape
https://business.yougov.com/solutions/research?utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2023-12-UKI-Sport-piracy-landscape
https://business.yougov.com/product/sport?utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2023-12-UKI-Sport-piracy-landscape
https://business.yougov.com/product/sport?utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2023-12-UKI-Sport-piracy-landscape

9 Understanding the sports piracy landscape YouGov Sports

YouGov Surveys

Explore and research
Robust research, for every
budget and timeline

Market-leading research for data you can trust.
According to Pew Research, YouGov consistently
outperformed competitors on accuracy. We make it
easy for you to generate the insights you need, fast.
Leverage 15+ years of living consumer intelligence in
55+ markets for a deeper understanding of consumers,
brands, industries and more.
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Thank you

YouGoyv, 2023, all rights reserved. All materials contained herein are protected by
copyright laws. Any storage, reproduction or distribution of such materials, in
whole or in part, in any form without the prior written permission of YouGov is
prohibited. This information (including any enclosures and attachments) is
propriety and confidential and has been prepared for the exclusive use and benefit
of the addressee(s) and solely for the purpose for which it is provided. We make
no representations, warranties or guarantees, whether express or implied, that the
information is accurate, complete or up to date. We exclude all implied conditions,
warranties, representations or other terms that may apply, and we will not be liable
to you for any loss or damage, whether in contract, tort (including negligence),
breach of statutory duty, or otherwise, even if foreseeable, arising under or in
connection with use of or reliance on the information. We do not exclude or limit in
any way our liability to you where it would be unlawful to do so.
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