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Who's buying their

firstho ¢
in 2023? An aqdience analysis




First-time
home buyers

Americans rushed to purchase their first home in the next year, most are young and
homes during the pandemic, and 2023 has not necessarily married. Many have healthy
seen a reversion to the mean, likely inspired by incomes but very little saved for a down

high interest rates. Of the 3.7% of Americans payment. They are optimistic and have home
who are planning to purchase their first ownership on their bucket list.
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DEMOGRAPHICS
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Unsurprisingly, Americans
planning to buy their first
home in the next 12 months
skew younger, with 20%
under 25, and 55% under 35.
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Il comparisons are to a nationally representative audience.




DEMOGRAPHICS

| Family life cycle
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48%

have ever married
(vs 63% of nation)

of Americans looking to purchase \\ Y

their first home have never
married, though that doesn't
mean they are only looking for a
home for themselves. 9% are in
a domestic or civil partnership,
50% have kids or are expecting,
and 61% have a dog.

61%

have a dog
(vs 56% of nation)
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Explore your audience » ()
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FINANCES

I n co m e “lam better off now

than | was a year ago”

First-time home buyers are 67%

more ||ke|y than the daverage Agree with the statement above
American to have a full-time job (Vs 49% of nation)
and disposable income
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FINANCES

Savings

Despite their relative economic security, 61% of
first-time home buyers have less than $5,000
in savings, and 28% have less than $100 in
savings, which could make a down payment
difficult to achieve.

Talk to a researcher »
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More than Don’t know /
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“l am planning to save
more money next year”
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FINANCES

Bills & Credit

| Credit Score
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Did you know?

Among first-time home buyers:

12% 65%  31%

EVEERIER have a rabbit have a snake have a pig
(vs 8% of nation) (vs 3.3% of nation) (vs 1.4% of nation) (vs 0.9% of nation)
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Attitudes toward
home ownership

Americans looking to buy their first home
this year are undeterred by high interest
rates, because home ownership is one of
their main goals, though the idea of being
In debt does give them pause.

“1 find the idea of being
in debt stressful”

85%

Agree with the statement above
(vs 80% of nation)




M ed ia & Adve rtiSi ng “I'm more likely to engage with

ads on social media than on
regular websites”

5 Z Agree
0 (vs 37% of nation)

With first-time home buyers skewing
younger, it's no surprise that most of their
research into new homes comes online.

| How they look for properties | Social Network membership
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Explore the data » Talk to a researcher >
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 Fir st-time home buy e most awareJm,
{ of and considering Ba America as a
mortgage lender. Freedom Mortgage made

the most year-over-year“improi?ements for
both metrics.



Methodology

The data in this report is sourced from the March 19 dataset of
YouGov Profiles unless otherwise specified. Run a survey

Want more information? Get in touch with a researcher for a
data pull or to re-contact YouGov’s panel of nearly 6 million Speak to a researcher

Americans with YouGov Surveys.
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